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Sense of belonging among active football fans 
- A case study of Brøndby IF 
Sofie Westphal Pedersen and Amalie Thune Andersen 
 
Picture 0.1: Tifo at Brøndby stadium: “We will conquer through unity” (Photo by Brondby.com n.d. Ed. Sofie Pedersen) 
 
 
I ain’t the worst that you’ve seen. 
Oh can’t you see what I mean?  
- Jump by Van Halen (Brøndby’s intro song) 
 
 
 
Picture 0.2: Blackout at Brøndby’s anniversary game (Photo by Amalie Andersen 7.12.2014. Ed. Sofie Pedersen) 
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Introduction 
In the traditional society the relationship between the individual and society was given by an 
external framework, containing religion, morals and political values, which the individual was born 
into (Joern 2006:28). In today’s modern society the relationship between the individual and society 
is no longer given by external factors, but created through the individual’s identity. The identity is 
something that the individual has to create for itself. Joern (2006:29) argues that sport in the 
postmodern world is one out of many possibilities you can choose, or not, in order to create your 
own identity. 
The manager for Liverpool FC, Bill Shankly, is known for saying: football is not a matter of life 
and death, it is far more important than that (Liverpool FC n.d.). Another quotation of the manager 
concerning Liverpool fans is the following: It is more than fanaticism, it's a religion. To the many 
thousands who come here to worship, Anfield isn't a football ground, it's a sort of shrine. These 
people are not simply fans, they're more like members of one extended family. (Shankly n.d.). That 
football is a great part of society can be seen and experienced in a wide variety of ways; from the 
popular FIFA video game, a father taking a son out for his first football game and even just 
overheard conversations anywhere you go.  
Despite the popularity of football and the description of the fan community as an extended family, 
the media tends to portray the active football fans in a negative way.  According to Joern and 
Havelund (2012:9) the media has throughout the last four decades constructed the phenomenon of 
hooliganism in a way that has exaggerated the problem. The media uses the term hooliganism about 
every football related trouble. Joern and Havelund (2012:10-11) argue that if the media had 
constructed the problems of active football fans in another way, it would have led to another 
approach and to other initiatives from the police, the politicians and the media. Not to say that the 
problems, that actually exist, with active football fans should just go by, but according to Joern and 
Havelund (2012:9) the current focus on hooliganism has led focus away from security and they 
argue the restrictions implemented in attempt to prevent hooliganism led to the great disaster at 
Hillsborough stadium in 1989. This is an argument for why we find it important to add complexity 
to the media’s often one-sided portraying of the active football fans. 
We find it important to show that there exist many different types of active football fans, with 
different attitudes towards what it is to be an active fan. In order to give an understanding of what it 
means to be an active football fan, we will describe the internal values, norms, morals and common 
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goals among active football fans. Furthermore we argue that the dominating focus on hooliganism 
has taken focus away from other important aspects of what it means to be an active football fan and 
how it contributes to the life of the individual fan. 
We have mainly based our project on the empirical data we have collected ourselves, primarily 
through interviews and participant observation, but also through questionnaires. We have conducted 
interviews with four different active fans of Brøndby IF. Furthermore we have made participant 
observation at Brøndby matches. Our desire to collect our own empirical data stems from two 
reasons: First it allows us to focus on aspects of being an active football fan that we believe is 
overlooked by particularly the media. Second we find it important to understand the community of 
active fans from their point of view. Our project builds on the concepts of community, sense of 
belonging, identity and active fans. The concept of active fans, will help us give a complex 
understanding of the different attitudes towards being an active fan. The concepts of community, 
sense of belonging and identity will allow us to add complexity to how being an active football fan 
contributes to the life of individual fans.  
As we find it important to understand the community from the point of view of its members the 
project is a case study. Brøndby IF has the best active fans of Denmark and thus this project is a 
case study of the active fans of Brøndby. 
Research Question 
How does the community among active fans contribute to the individual fan’s identity and 
sense of belonging? And how does the media’s negative portrayal of the active fan 
community affect this? 
The research question will be answered through three working questions: 
Working Questions 
1. How do the active Brøndby fans constitute themselves as a community? 
2. How does being part of the active fan community contribute to the individual fan in terms of 
sense of belonging and identity? 
3. What affect does the negative image portrayed by the media have on the individual fan and 
the active fan community?  
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Project outline 
The methods section will outline our approach to conducting the research for this project and will in 
detail outline how we collected our own empirical data. The methods section will be followed by a 
literature review, providing an overview of the existing literature on the subject and will place our 
project in the research field. The theoretical framework will introduce the main concepts of this 
project. Chapter 1 will answer working question 1, which will provide the reader with an 
understanding of the active fan community. Chapter 2 will answer working question 2, providing 
the reader with an analysis of how being a part of this community contributes to the life of the 
individual fan and chapter 3 will answer working question 3, assessing how the media’s negative 
portrayal of the active fans affect the community and the individual fan. In the end we will conclude 
on our research question. 
Methodology 
Research strategy 
This project examines human actions and a culture established by people. We believe that people 
add meaning to reality and act on basis of the meaning they observe in reality. Thus in order to 
understand human phenomena we think it is important to include the people it concerns. We find it 
important to understand the reasoning behind human action; to understand why people do as they 
do and not just explain what they do. This means that the epistemological position of this project is 
interpretivistic. This approach to how to obtain knowledge is also supported by Fay and Moon. 
According to Fay and Moon: To understand a particular action, we must grasp the beliefs and 
intentions which motivated it, and this further requires that we know the social contexts of practices 
and institutions which specify what the action in question ‘counts as’, what sort of an action it is. … 
To understand what action is being performed, it is necessary that he has an understanding of the 
beliefs, desires and values of the people involved (Fay and Moon 1997:213). Therefore also 
according to Fay and Moon the social scientist has to know the beliefs, desires and values of the 
people they study. The social scientist also has to know the basic ideas and conceptualisations that 
underlie the practices. 
Therefore we find it important to understand how the active Brøndby fans constitute themselves as a 
community. This understanding will be the foundation for answering how does being part of the 
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active fan community contribute to the individual fan in terms of sense of belonging and identity? 
and also the foundation for understanding which implications the negative image portrayed by the 
media have on the individual fan and the active fan community.  
In order to get the right understanding of the active fans’ values, beliefs and desires we find it 
necessary to analyse qualitative data as we need to go into depth with subjective incentives that 
cannot just be understood through numbers and systematic observations. As our project is a critical 
project, we do not only want to describe a phenomenon, but also change people’s perception of it 
Horkheimer (2003:223). Thus we do not only want to analyse already existing qualitative data, as it 
has already been interpreted by other researchers or journalists, who might have a special agenda 
and thus interpreted the data with a specific point of view. To avoid this, an important part of our 
research strategy has been to create our own empirical data. 
Qualitative research is helpful in order to understand the specific active fans’ view of what it means 
to be an active fan. However, it is difficult to generalise based on a qualitative analysis. As our goal 
is to add complexity to the understanding of active football fans, specifically Brøndby fans, through 
our concepts, generalising our empirical findings of Brøndby’s active fan community to all active 
football fans is not our goal. 
Relationship between theory and empirical research 
The starting point for our project was a critical approach to the way the media portrayed the active 
football fans. We wanted to create a more complex picture of what it means to be an active fan and 
thus we wanted to investigate the unique community we experienced among the active fans of 
Brøndby. We chose to focus on the community and the sense of belonging among active fans as 
well as the different types of active fans. This conceptual framework formed the focus of our 
interviews and this way of working is therefore deductive. After conducting them, we have used the 
interviews in two ways. Both to comment on our concepts and in that way add further complexity to 
them. This approach to research is inductive, as we are creating our own theories and hypotheses 
from the empirical data we collect. At the same time we have used our interviews to support 
arguments from the literature on the subject, mainly literature written by the Danish researchers 
Joern, Havelund and Rasmussen, who, as stated in the literature review, have the same critical 
approach as us. This approach to research is deductive. The idea behind the deductive elements in 
this project is to work as a way of triangulating our own findings. This will be elaborated later on in 
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this chapter. The inductive elements is where our research fulfils this project’s goal of adding 
complexity and giving a greater understanding of what it means for the individual to be an active 
football fan in Brøndby. 
We have reflected on the fact that we already had theory and concepts we were interested in before 
the interviews. This meant that we already had somewhat of a focus when talking to the interview 
subjects. If we had begun this project with a purely inductive approach, the interviews would have 
been more exploratory and we might have found something else to focus our project on through the 
interviews. In the same way, if we had continued with a purely deductive approach, we would not 
have gained the personal insights we did through the interviews and our project would most likely 
have taken a different focus and structure.   
Research design 
We chose to investigate our research question through a case study. As said under research 
strategy, we find it important to understand the people we study and their point of view. A case 
study allows us to go into depth with the community among active Brøndby fans. According to 
Bryman (2012:71) case studies has been criticised for not allowing the findings to be generalised, as 
the findings are bound to certain circumstances. But the aim of this project is to add complexity to 
the understanding of what it means to be an active fan through the concepts community, sense of 
belonging and identity. Even though this complexity is based on a case study of Brøndby fans, the 
complexity still goes beyond the case of Brøndby, as it is the concepts that are being given depth 
and generalization.  
The choice to use Brøndby as a case study 
Brøndby matches have in general a greater audience. According to Superstats.dk the Superliga 
match with the greatest amount of viewers is the one Sunday at 7pm (Superstats.dk n.d.). 
Superstats.dk shows the ratings from 13 out of the currently 16 played matches in Superligaen in 
this season. Out of these, 13 of the matches have involved Brøndby. All of Brønby’s matches have 
had 213.000 or more viewers whereas FCK’s matches, when not taking the one against Brøndby 
into account, have had a maximum of 170,000 viewers (Superstats.dk n.d.). 
When talking about why it is interesting to use Brøndby as a case study to investigate active 
football fans, it is actually not that interesting to talk about how many people view the match in the 
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television, as those viewers are not the active fans. It somehow still shows that Brøndby as a club 
plays an important part in the Danish football scene. 
When it comes to the amount of people going to watch football at the stadium FCK has had the 
greatest amount of spectators since the season 2002/2003, and only last season, 2013/2014, 
Brøndby had a greater average of spectators than FCK (Politiken 29.10.2013). This could be an 
argument for using FCK as case study, but just because you go to the stadium to watch football you 
still do not necessarily fall into our category of an active fan.  
Last year, the Danish tv channel TV2 made a vote about which Superliga team had the best fans. 
They asked one player from each team to vote for which team, despite his own, he found to have 
the best fans. Out of the 12 teams in Superligaen 10 players voted for Brøndby. The only two teams, 
whose player did not vote for Brøndby were Brøndby and FCK. Brøndby did not vote for itself for 
obvious reasons and if you know a little about Danish football, the reason that the FCK player did 
not vote for Brøndby’s fans is almost as obvious (sporten.tv2.dk 16.8.2013). It is not only last 
season that Brønby’s fans have been nominated as the best fans (tipsbladet.dk n.d. a ; tipsbladet.dk 
n.d. b). Even as current as in September this year a player from Randers claimed: Brøndby has 
Denmark’s best fans and I have a great amount of respect for them (Politiken 15.9.2014, own 
translation). 
Thus all in all we feel that it is safe to say that Brøndby has the most famous active fans in 
Denmark, and thus we have decided to use Brøndby as the case for our investigation. 
Research methods 
As said above under research strategy, we want to question the general portrayal of active football 
fans, thus we needed our own empirical data. We have collected our empirical data in three ways; 
participant observation, interviews and questionnaires. These methods will be elaborated in this 
section. Our own empirical data has created the foundation of our project. But to help us analyse the 
data, we have also used secondary literature to understand the concepts of community, sense of 
belonging, identity and active fans. Furthermore we have used both academic books and articles 
and reports to understand how the active Brøndby fans constitute themselves as a community and to 
understand what affects the negative image portrayed by the media have on the individual fan and 
the active fan community. As stated in our literature review there does not exist much academic 
literature on how specifically active Brøndby fans constitute themselves as a community and we 
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have therefore used our interviews together with the academic literature. This is also why the 
relationship between theory and empirical research varies between inductive and deductive. 
Essentially these two approaches help each other by informing, contextualising and adding 
complexity to the information gathered by each approach.  
When we have analysed both our own empirical data and the secondary literature we have looked at 
how they relate to our concepts of community, sense of belonging, identity and active fans. When it 
comes to community we have for example looked at how our interviewees talk about norms and 
values. When it comes to sense of belonging we have looked at the words our interviewees have 
used to describe the community among active fans, for example, do they see it as a family? When it 
comes to identity, we have looked at how much being a fan takes up in our interviewees lives. In 
relation to our concept of active fans, we have looked to add further complexity to what it means to 
be an active fan. 
Afterwards we have related our new found information to the concepts in order to add further 
complexity to all of them, and get a deeper understanding of how being an active fan in Brøndby 
relates to the concepts. 
Collection of empirical data 
As said in the research strategy, we have a critical approach to the way the media tends to portray 
active football fans. Collecting our own empirical data will allow us to add more complexity to this 
subject than the theoretical framework we have compiled will, as it offers un-analyzed and 
subjective views. Furthermore it is a way in which we can investigate the topic from the point of 
view of the active football fans. 
One thing that is important to note with this data collection is that it will all take place in Danish. 
We are both native Danish speakers and strong or bilingual in English, therefore we feel 
comfortable and confident that no slang, terms or meanings offered by the interviewee will be 
misunderstood. We find it particularly important to conduct the interviews in Danish as it will allow 
the interview subject to better formulate himself and feel comfortable.  
To collect this empirical data we chose to conduct interviews, do participant observation and hand 
out questionnaires. We experienced that when engaged, both interview and questionnaire subjects 
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were very willing to participate and offer information and insights, which was a great advantage to 
us. 
The following is a description of the methods used to collect this empirical data. It outlines our 
processes and considerations when undertaking these various methods. 
Semi-Structured Interviews 
Conducting interviews allowed us to better understand the personal aspect of what it means for an 
individual to be an active fan of Brøndby. We were able to probe into specific topics relevant to us 
and ask the interviewer to elaborate when we felt the information was insufficient. This possibility 
of elaboration and probing is not something, which can be done when reading books and theories, 
and it is one of the aspects that makes it valuable to this project. The following outlines our choice 
of interview, interview subjects and the considerations we made in terms of conducting the actual 
interviews. 
Before conducting the interviews, we were already quite aware of the topics we wanted to 
investigate and cover, which made a semi-structured approach appealing. We were not interested in 
the interviewee simply telling us what they found important, as might be found in unstructured 
interviews (Bryman 2012: 471). Nor are we interested in a structured interview that would leave us 
with rigid answers all needing to be coded (Bryman 2012: 470). Therefore, the flexibility the semi-
structured interview offers allowed us to ensure that the necessary topics to this project were 
covered, yet offered room for follow-up questions when needed. We were not forced to follow a 
rigid structure in terms of the questions, which meant that we could restructure our interview guide 
script as necessary. This allowed for better flow during the interviews. This also meant that we 
could avoid asking unnecessary questions they had already implicitly been answered either in 
response to another question or simply unsolicited. It also meant the interviewee could, 
uninterrupted, ramble on about something important to themselves, which we had not ourselves 
considered to ask about. This offered us more interesting and personal information from the 
interviewee’s point of view, which is one of the advantages of conducting semi-structured 
interviews (Bryman 2012: 470).  
The questions asked in the interviews were also quite personal and subjective questions, which is 
very applicable considering our topic, however we have no control over the individuals’ abilities to 
self-reflect, and therefore the answers given could be what the interviewee wants to be true and not 
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what is actually true. This also means that they interviewees have a less than objective view on the 
subject, taking for granted certain knowledge or attitudes we may have concerning this topic.  
Collection of samples 
At the first game we attended in relation to this project, to also conduct participant observation, we 
attempted to spot likely candidates for our project. One place we assumed to find candidates was 
around the capo1. We assumed the crowd here would be from the same unofficial group, Alpha, 
which is the most dominating unofficial group when it comes to creating atmosphere at Sydsiden. 
When asking whether we could interview anyone from Alpha, they initially said no. However, we 
still managed to acquire a member’s phone number on the way home from the match. We were later 
contacted by a top member in Alpha who said that he would no conduct the interview, as he could 
better control what was said about their group.  
Another strategy was to look for fans, who had certain attributes such as Brøndby tattoos, special 
brands, such as Stone Island, and a special way of dressing, which we, through our own experiences 
in the community, have observed and learned to be characteristics of active fans. 
A third way, in which we found an interview candidate, was through referral. Having talked to 
friends and family about this project, there were some who mentioned people they knew who could 
be relevant. After receiving further information, the candidates’ relevance was decided using the 
same abovementioned criteria. 
Conducting interviews is both time-consuming in terms of the set-up process and the actual 
interview, thus we decided to conduct a small handful in order to be able to make our own well-
rounded and substantial analyses of the collected data. In other words, we deemed that it would not 
be enough simply to have one active fan’s perspective as our intention with this project is to add 
complexity to this subject. This resulted in our contentment with conducting four interviews, 
especially since we found that our different interviewees each represented different types of active 
fans and offered their own useful and appropriate data.  
Interview guide 
With semi-structured interviewing it is important to maintain the flexibility allowing it to have a 
natural flow where the interview subject can elaborate as he pleases (Bryman 2012: 487). This is 
why we decided to create an interview guide. We would avoid any panic caused from jumping 	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  1	  The active fan with the microphone/megaphone, who controls the songs during a match.	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around in the structure, as we would still have the questions in front of us. There were also times 
where the interview subjects would either implicitly answer another question, or even make another 
of our questions irrelevant. Therefore we made the questions that we felt were vital for us to cover 
bold, to make absolute sure that the necessary topics were covered.  
This is why in the interview appendices, there are certain questions that have not been filled in as 
the flexibility of the interview meant questions became irrelevant or were answered in context of 
another question. As the concepts and topics in this project have evolved slightly throughout the 
process, the questions still contain the concepts of “supporter” and “culture” instead of “active fan” 
and “community”.  
The entire outline of our interview guide can be found in Appendix 1.a. We made our interview 
guide in two columns; on the left side we had written our thematic question in an academic 
language and on the right side we had written our interview questions, which were written in an 
everyday language. This was so we knew why we were academically asking the different questions, 
and at the same time the interviews went smoothly as the interview questions were easy to 
understand and thus easy to reply to. This idea we got from Kvale and Brinkman (2009:152). 
Furthermore we made sure that our interview questions were not too aggressive, instead we asked 
more passive question from which we could interpret the answers. When we asked our interview 
questions we made an effort to mainly ask “what” and “how” questions and not too many “why” 
questions as a “why” question leads to a lot of reflection by the interviewee, which will ruin the 
spontaneous flow in the interview (Kvale and Brinkman 2009: 153). 
The most important topics we covered through the interviews are the following: 
Who are we talking to? Which kind of fan are we talking to?  
Which norms and values are important in the community among active fans? Which aspects of 
being an active fan are most important to the interviewee? How does the interviewee feel about the 
illegal aspects that might be part of being an active fan? How does he feel about the police? How 
does he feel about the media and the way they portray active fans?  
How is the relationship to active fans from other clubs? How is the relationship between different 
fans of Brøndby? Is it a family-like community? How important is being a fan in the individual’s 
life? How has being an active fan contributed to his life? Does he think it is important for other 
people to have this kind of passion for something? 
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Interview Ethics 
As Lord and Cowen (2011:19) states, there are no strict rules or guidelines concerning interview 
ethics. Thus we spent time reflecting and discussing the ethics beforehand and agreed on what we 
deemed was appropriate for our interviews. However, predicting if, and what type of, ethical 
dilemmas may occur during an interview is challenging and we should therefore also be prepared to 
act on our feet and be quick to react in what we believe to be an ethical manner (Orb, Eisenhauer 
and Wynaden 2001: 94). But as our intention with this project, specifically with the interviews, is to 
understand and communicate the view of the active Brøndby fans, we did not have any other 
intentions than listening and understanding our interviewees’ point of view. This might be a reason 
why we never got in a position where we doubted our ethical approaches. 
According to Lord and Cowan (2011:19), it is the interviewer who is in charge and therefore has the 
responsibility to create an atmosphere in which the interviewee feels comfortable enough to share 
information. We decided that the best way was to be open about our motives with the project. We 
wanted to ensure that we never came across as judgmental, or anything resulting in the interviewee 
feeling uncomfortable. We felt that offering a coffee or beer would be a prudent start to creating 
this atmosphere. We also felt that introducing ourselves and our project would ease any tensions, 
making us much more transparent to the interviewee. Before even starting the interview we thought 
it appropriate to build up trust by offering pseudonyms, complete anonymity and the possibility to 
contact us afterwards and retract any statements made. The last offer none of the interviewees made 
use of, but one of them did want a pseudonym and therefore Lukas is not the real name of our 
interviewee referred to as Lukas. 
Through our observations, we noted that the active fan environment was primarily male dominated. 
Not that this was an uncomfortable or intimidating fact for us, yet we still wanted to ensure that we 
conducted ourselves appropriately during the interviews in order to be taken seriously. There were 
not extravagant measures taken to ensure this, however we made sure we were well prepared with 
our questions and did not, for example, spend the entire interview giggling to each other.  
Having done all these things, and been honest with the interviewees worked in our favour. There 
was a tone of trust and mutual, we hope, respect throughout our interviews, which led to interesting 
and relevant answers and conversations. It also seemed as though the active fans were surprised that 
we did not inquire more into the illegal part of the actions of active fans. However we are only 
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interested in the illegal parts of their actions as long as they seem central to the community, their 
sense of belonging or their identity. 
Recording and Transcription 
We are well aware of the advantages of recording interviews with a device, however our own 
considerations lead us to take a different approach. As we felt that it was quite a personal subject we 
were discussing with our interviewees, we did not want them to feel threatened by the thought of it 
being caught on tape. We were also hoping to find less formal locations where the interviewees 
would feel comfortable over a cup of coffee or a beer. These locations usually involve a noise 
degree and level that we have no control over, which would cause problems with a recording 
device. Therefore we decided it would be best to take detailed notes during the interviews. This was 
a feasible solution due to the fact that we were two people. One of us asked the questions and 
engaged the interview subject, while the other typed in as many details as possible. In order to 
ensure that nothing had gone missed from the interview, we both sat down with the notes afterwards 
and added on as much as we remember and elaborated where we found it necessary. Afterwards, 
the notes were sorted into the interview guide we had previously made in order to obtain a sensible 
structure. These can be found in Appendix Section 1. A consequence of not recording, but writing 
notes is that we do not use quotes from the interviews in the project. 
Participant Observation 
The fact that the stadiums in Denmark are a public space makes the participant observation part of 
this project a great deal easier. This means that we have easy access to our observation subjects and 
that as long as we have a ticket, no one can refuse us access. But we did reflect on the ethics of our 
presence. Mostly when it was derby and all the tickets were sold out in half an hour. But we 
concluded that one of us would have been there anyway, and the other one of us just spent some 
time learning the songs so that we could both participate actively in creating an atmosphere. 
However, once inside and among the fans, there are still a number of considerations we made. We 
want to observe the active fans of Brøndby in the most natural setting possible. It would therefore 
be appropriate for us to blend in, rather than put people on edge. We managed this by singing along 
with the crowd, interacting with those around us when necessary and even, at times, wearing 
Brøndby scarves and shirts. This does not mean that we took a covert approach, yet we did not 
announce our observation intentions to all around us if they did not ask. This was to avoid putting 
anyone on edge or make the observation subjects act unnaturally to compensate for our presence.  
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This led us to take a Partially Participating Observer approach (Bryman 2012: 443). We participated 
and observed the activities of the active fans to better get an understanding of how they acted and 
interacted with each other. There was no specific scenario we were hoping to experience, merely 
the atmosphere overall, therefore it was not important for us to provoke or initiate a certain 
situation.  
We combined what we observed, experienced and our interpretations, and recorded extensive notes 
after the three games we attended. These notes outlining our experiences and observations can be 
found in Appendix Section 2. 
Questionnaires 
The purpose of this project is not to record how many fans feel a certain way, but to understand this 
topic from a personal perspective and thereby adding complexity to the understanding of active 
football fans. Therefore, when conducting our analyses, we have placed more weight on the data 
collected from interviews rather than the questionnaires. However, we still found it interesting to 
use these questionnaires in order to get a more general insight to how many people felt a sense of 
unity among the active fans on Sydsiden. 
In order to get the most out of the questionnaires as possible, we limited the amount of questions, 
made them straightforward and gave them an easy layout. This kept the participants from getting 
bored or frustrated while completing the questionnaires (Bryman 2012: 233). To further ensure that 
we did not only get a group of friends with similar opinions, we handed out a handful of 
questionnaires and then moved on to a new area to hand more out. Since these questionnaires are 
not a pivotal point of our analyses, we deemed it adequate with the 28 questionnaires we managed 
to hand out at the Brøndby-SønderjyskE game. The questionnaire and an overview of the responses 
can be found in Appendix Section 3.  
Credibility 
We have spent a lot of time reflecting on our methods, especially our methods for collecting our 
own empirical data. This had ensured that we have carried out our collection in relation to good 
research practices. 
As Bryman (2012:391) says a good idea would also have been to get our interviewees to validate 
our project. But it would be too time consuming for both us and them. But we will send them the 
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finished result, which also ensures that we only use their statements in a way that we believe they 
would agree on. 
Furthermore we have used triangulation both when it comes to using different methods and using 
different sources. Triangulation ensures that we do not have one source of method giving us a 
completely different understanding than the one by everyone else, at least not without us knowing. 
Of course some of the aspects that we have been researching through our interviews, such as if the 
interviewee feels at home at Brøndby stadium, should not be validated by other sources, as it is a 
personal matter. 
Reflections 
Reflections to the different methods have been presented through the methods section above. 
However here are some overall reflections, which have not been mentioned.  
Through our collection of background knowledge while embarking on this project, we were aware 
that the active fan community is primarily male dominated. This made us consider our role as 
females when conducting interviews and participant observation. However after having completed 
all of our empirical data collection, we noted that this in fact did not have as large an impact as we 
suspected. We also did not deem that it was an absolute necessity to find a female interviewee. This 
would of course have given another insight to the subject, however the fact that the community is so 
male dominated made us feel it was unnecessary.  
In some ways, it would have been relevant for us to have created our own media analysis instead of 
basing it upon other researchers’ analyses. However, as is elaborated in the literature review, these 
researchers have the same motivations and intentions when researching the active fan community, 
and therefore we deemed their analyses to be reliable and useful to this project. Another point to 
take into consideration in terms of media is the individual's’ interpretation of it. Though we can 
make arguments and conclusions based on these analyses, it could be that the people watching the 
media interpret it differently. However, according to Joern and Havelund (2012) the media’s 
exaggerating has led to restrictions, and that is what counts in this research. 
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Literature review 
As introduction to the subject, we have watched various movies and documentaries concerning 
active fans. We have watched the movies Football Factory, Green Street Hooligan and The Firm. 
Further more we have watched all of the episodes of the documentary The Real Football Factories 
International where the main character of Football Factory, Danny Dyer, visits the most famous 
firms around the world. The movies have helped us understand the active football fans, mainly the 
hooligan culture and even though it is not reality it is helpful as an introduction to the subject. The 
documentaries portray the existing firms and are thus more useful, we have still not used it, as it 
does not concern neither Denmark nor Brøndby. 
When it comes to our contextual part of the project, we have gotten a great amount of our 
information from three researchers in fan culture from Syddansk Universitet: Lise Joern, Jonas 
Havelund and Kristian Rasmussen. Based on an interview made by Andreas Søndergaard for 
Brøndbysupport.dk (11.2.2011) Havelund seem to be recognised among at least the official fan 
group in Brøndby. The researchers have both conducted interviews and made surveys among the 
active football fans, furthermore they have studied literature, mainly English literature, on the 
subject. They have the same critical approach to the picture painted of the active fans by the media 
as this project and they do also want to show the complexity of the area. Therefore we have found 
their literature useful as a point of departure for writing a description of the different types of 
football fans, as they also showed the complexity in the area. Further they critically evaluate the 
restrictions implemented towards football fans and they have studied the relationship between the 
police and the fans. But their research concerns Danish football fans in general not the fans of 
Brøndby. Thus our narrow focus enables us to go more into depth than they have done. 
We have also gotten information from Kategori C or in English Category C by Peter Grønlund. 
Grøndlund is recognised for writing about different sub-cultures and it is a book that describes the 
hooligan culture from the hooligan’s point of view, which correlates with our approach to 
research.  The book concerns the European football factories. In Politiken (14.6.2011) the book is 
criticised for looking not finished. However, Grønlund has made interviews with different European 
top boys within the active fan community and thus the book gives a great insight into the thought 
and motives of various hooligans. The interviews in the book are presented with questions and 
answers, and even though Grønlund has decided what to publish and what not to, the information 
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published seem quite unedited, which make the interviews useful for us. Still its relevance is limited 
by the fact that the book does not focus on Neither Danish nor Brøndby fans. 
Another interesting author when it comes to active football fans is Tom Carstensen. We have read 
both articles and books by him. He writes as a journalist and has a special interest in active football 
fans. He has among others written a book with the previous mentioned Jonas Havelund Glimt af 
dansk fodbold fankultur or in English Glimpse of Danish football fan culture. Together with Jonas 
Nyrup he has written the book Hooligans: De danske broderskaber - æren, respekten, rusen in 
English Hooligans: The Danish Brotherhoods - the honour, the respect, the rush. The book is based 
mainly on interviews with three Top Boys from the Danish hooligan culture. Like our project it 
want to describe the culture from the point of view of the supporters and even more radical from the 
point of view of hooligans. In Politiken (14.6.2011) the book is criticised for glorifying violence. 
We also have almost not used the book as source as the interviews is edited in order to create an 
entertaining book, but the book indeed was entertaining and it has as the movies given a great 
introduction to what it means to be an active fan, but again mostly what it means to be a hooligan. 
There exists a lot of literature on the subject from England, but as we have narrowed our focus to 
the active fans around Brøndby we have only used that literature in limited ways and it therefore do 
not play an important part in our research. 
Our theoretical framework is built by four concepts: community, sense of belonging, identity and 
active football fans. 
We got the idea to use Bauman from other literature on the subject of football fans, mainly from 
Joern (2006). But where Joern gives a quick introduction to Bauman and briefly relates it to the 
community among football fans, we want to go more into depth with the concept of community and 
based on our interviews create a critical discussion of Bauman’s definition of what constitutes a 
community. 
Identity theory that puts the individual in relation to society and communities, and discusses how 
identity is created through segments has been valued higher than others for this project. Therefore a 
collection of papers written in 2001, Individualitet, Værdier, Fællesskab, with the theme of identity, 
values and community has been used. These papers discuss how people in modern society are both 
becoming more individualized and independent, yet still interested in forming communities, even if 
they are temporary. Furthermore we have used Lawler’s book from 2008, as she also believes that 
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identity is something the individual creates himself, and thus it is relevant for our analysis of how 
the active fan community affects the individual. 
We have also followed different online forums for Brøndby’s active fans such as Sydsiden Online 
or in English Southside Online and the Facebook page Alle Hader Os in English Everybody Hates 
Us. These online platforms have been great sources in order to see what is going on at the active fan 
scene in Brøndby. To investigate these online platforms also contributes to our goal of showing the 
culture from the point of view of the active football fans. 
Theoretical Framework 
Our theoretical framework consists of four different concepts. The idea of our theoretical 
framework is that it should help us define and add complexity to what it means to be an active 
football fan and to further help us give an understanding of the community among active football 
fans in Brøndby. Therefore, we have chosen concepts which relate to community, identity, sense of 
belonging and football fan definitions. The concept of community will offer insight and 
understanding for when we discuss how the active football fans gather. Exploring the identity 
concept will allow us to understand what being an active football fan means to the individuals, and 
sense of belonging will help us relate this to their place in the Brøndby community. Finally, 
defining the different fans will both give the reader a better contextual understanding, but will also 
allow us to create our own definition and understanding of the term active fan. In order to 
understand what is meant when we refer to an unofficial fan group, we have written a section on 
that as well, but this is more a clarification than concept.  
As it is primarily the interviews we have used during our analyses, we have used the concepts as 
guidelines for what to focus on in our interviews. After conducting the interviews we have used our 
empirical data, both the data we collected ourselves and the data collected through secondary 
literature, to add understanding to what the concepts mean for the individual fan. 
Our first chapter mainly focuses on the concept community and uses the concept to show how the 
active fans constitute their community. 
The second chapter looks more at what impact being a part of this active fan community has on the 
individual and their identity. 
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The third chapter takes a critical approach to the way the media portrays the active fans. In this 
chapter the concepts are used to show, how being an active football fan is much more than the 
portrayal made by the media. The concepts are also used so show how the media’s negative 
portraying does not really influence neither the community and sense of belonging, nor the identity 
of the active fans, but how it does influence the government’s and the police’s approach to the fans, 
which have had fatal consequences elsewhere in the world. 
Community 
Bauman argues, that the concept of community not only has a meaning, but also a feeling. And the 
feeling of community is always good. If someone gets into trouble it is never due to a bad 
community, but due to bad company (Bauman 2001:1). But what everyone associates with 
community is, according to Bauman, a ‘warm’ place, a cosy and comfortable place (Bauman 
2001:1). It is a place that protects us from outside dangers, a place where we are safe. No one is a 
stranger in a community. In a community people will help each other up if anyone should fall, and 
if anyone makes a mistake the others will forgive (Bauman 2001:1,2). Bauman argues that 
community is everything we are missing in this individualised competitive world - the world based 
on neoliberal values (Bauman 2001:3). We desire a world based on community. It is not available 
to us, but due to our desire we seek paths that can possibly lead us there (Bauman 2001:3). 
According to Bauman these communities do not exist in the post-modern society, but what does 
exist are collectivities claiming to be communities. To be part of these collectivities you have to 
show unconditional loyalty and obedience. Furthermore you have to give up a great deal of your 
freedom. In a community you get the advantage of security, but the disadvantage of less freedom. In 
an individualised world you get freedom, but less security (Bauman 2001:5). 
According to Tönnies, what distinguishes a community-based society from a society held together 
by the division of labour, which is characteristic of our post-modern society, is the following; In a 
community there is an understanding shared by all of its members (Bauman 2001:10). In the post-
modern society we might be able to reach consensus, but the people reaching consensus might still 
be really different minded (Bauman 2001:10). Bauman argues that in a community the shared 
understanding is natural and the shared understanding will disappear the moment it becomes self-
conscious as it will then no longer be natural (Bauman 2001:11). Therefore a community needs its 
shared understanding as a starting point, not as an achievement. If the shared understanding is an 
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achievement the members will be aware of the new found shared understanding, which will as a 
result disappear. A community can only be “dead” as Bauman states it. If there are stickers on a 
wall telling how you should admire a certain community, the community no longer exists (Bauman 
2001:11). Bauman also refers to Redfield, who has defined when a community is true to its nature. 
According to Redfield a community has to be: distinctive from other groups, small enough to view 
all its members and self-sufficient meaning that it has to provide at least all activities and needs for 
its members (Bauman 2001:12). 
When a community opens up to the outside world it dies (Bauman 2001:13). Communities die with 
the division of time and space (Bauman 2001:14). In our post-modern society every unity needs to 
be made. Thus a shared understanding can only be achieved and not be the starting point for these 
unities. When the shared understanding is something achieved and not something natural it can 
always be subject for further reflection. Thereby the unities will always be fragile as they need 
constant defense to keep existing (Bauman 2001:14). 
Bauman quotes Jock Young for saying: just as community collapses, identity is invented (Bauman 
2001:15). If identity is created when community collapses, it should be impossible to create an 
identity through community? As identity means “standing out”, identity can only divide and 
separate (Bauman 2001:16). According to Bauman the current existing collectivities are the 
opposite of what people dream of. Due to their fragile character they will lead to insecurity. They 
will need constant defense and attention in order to be kept safe from outsiders (Bauman 2001:17). 
Identity 
In this project, the concept of identity is used with the argument that identity is something which is 
constructed rather than created. It is also used to outline the individual’s relation and interest in the 
communities of the modern society.  
Even though in this section there are arguments emphasizing the individualization of identity, there 
are also discussions of the role groups and communities play when creating identity for the 
individual. These arguments and discussions will help our analysis of what the individual fan can 
gain from the active fan community. 
According to Andersen (2001:34), back when there were rural communities, finding your identity 
was about finding your place in the community by what you could contribute with your skillsets. As 
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it faded into the industrial society, defining your identity was still based skillsets, however with the 
growing populations, identity became more based on abstract qualities, setting people more apart. 
Today, in the modern society, Andersen (2001:34) claims that our being is based on our ability to 
make individual choices. This steers the formation of identity away from skillset development and 
more towards personal development. Andersen (2001:32) argues that this is due to the stronger 
focus on service in everyday life, leading to the escalation of, for example, variation in products and 
lifestyles offered to the individual. The conscious decisions you make among these variations 
therefore dictates your surroundings and existence, which in turn leads to personal development and 
by extension, identity (Andersen 2001:38). 
These variations allowing for independent decisions to be made can also have been a factor leading 
to what Nielsen refers to as individualization (Nielsen 2001:76, own translation). He claims that 
people no longer want to be recognized solely for their heritage or class, but now want to be 
recognized as something unique. Individuals also want to gain respect for being like everyone else, 
but just in their own way (Nielsen 2001:76). With all these possibilities for the individual to dictate 
and create their own being and identity, does it mean that the individual’s need to relate to others in 
order to create their identity is completely gone? 
On the contrary, Lawler (2008:17) also agrees that identity is not something we are born with, but 
rather something that is produced by the individual. However, instead of doing so through decision 
making, Lawler (2008:11) argues more that identity is produced through narratives the individual 
tells himself or herself. The individual creates these narratives in which they interpret and 
reinterpret their memories and experiences in order to make sense of their surroundings and their 
place in society (Lawler 2001:13). Lawler (2001:2) claims that identity is made up of sameness and 
difference, meaning that you have to be able to either associate or disassociate with something and 
someone. This obviously requires other identities to which you can put yourself in relation. Seeing 
as there are so many options available to individuals nowadays, it is hard to believe that people will 
associate to only one factor, it can be argued that there exists multiple identities within an 
individual. These identities do not act independently of each other; rather they interact with each 
other in order to create a combined, larger identity (Lawler 2008:3).  
Andersen (2001:41) believes that with such a strong focus on individualizing yourself and 
constantly associating and disassociating with things, people have ended up creating more and more 
segmented communities. Much like Lawler believes the identity to be made up of a number of 
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identities, Andersen (2001:31) believes the individual’s identity to be formed through a variety of 
segmented communities. These segmented communities are temporary and constantly changing, 
which is what leads to this personal development he focuses on (ibid.). Therefore, even though the 
individual becomes more “individualized”, their reliance on society and the social groups within it 
does not diminish. This is because they need something both to relate to and place themselves in 
opposition against in order to create their identity. These established groups do also have another 
purpose, which is to provide security to the member (Andersen 2001:36). This means that the 
individual is also at liberty to choose between security found by joining an established social group, 
or seek freedom through autonomy by distancing themselves from said institutions. Andersen 
(2001:45) also argues that tolerance and respect towards others is imperative if we want to develop, 
seeing as the variety among groups and people in society is increasing.  
Andersen (2001:38) also claims that the individualistic tendencies has led people to put a more 
personal spin on public ideas. For example, instead of thinking of a school as a basic school for 
everyone, the individual now thinks of it as “my school” and thinks more of what the school can 
offer them personally.  
Though all the mentioned theorists in this section argue for the fact that identity has become largely 
individualized and self-determining, they do also all seem to agree on the necessity of some form of 
collectives or communities. These communities are referred to as being temporary and changing, 
allowing the individual to continue redefining themselves and their identity. These groups also 
provide the individual with something to relate to or against. Finally, even though in this modern 
society it is more important to stand out, than to blend in, it is still an important feeling to some to 
find a group into which they fit and feel secure (Andersen 2001:45). 
Sense of belonging 
Taylor (2009) writes about belonging. His focus is belonging of indigenous people, but his 
observation of belonging in the postmodern society is general and correlates to a large degree with 
Bauman’s argument: Along with the unsettling of fixed and coherent identities associated with the 
relatively predictable concerns of early modernity, it is becoming more and more rare for 
belonging to any group, place, or community to be unquestioningly accepted as an unproblematic 
given. Late (or post) modernity is now characterized by mobile, multiple, and hybrid identity 
formations, the complexities of which belie a simple membership formula (Taylor 2009:294). Like 
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Bauman, Taylor argues that belonging to any group, place or community is no longer a given. 
According to Bauman this is why communities no longer exists, but it is not the same as that you 
cannot feel any sense of belonging, it is just not a given you are born into, and who belongs can be 
difficult to state. However as Andersen (2001:45) states, no matter how fleeting the community or 
collectivity is, it is still nice for the individual to feel as though they belong somewhere.  
Based on our interviews, anyone who dedicates themselves, and agrees with the overall values of 
Brøndby belongs as an active fan in Brøndby (Lukas 2014; Nikolaj 2014; Jacob 2014; Christian 
2014). Whether or not you belong in a unofficial fan group is more difficult to determine, but 
according to Nikolaj, when you belong, you just know it (Nikolaj 2014:appendix 1c). 
To belong to Brøndby you do not have to live near the football club. According to the survey 
conducted by Havelund et. al (2006:8) 56 % of the respondents, who had Brøndby as their favorite 
team, lived closer to another team from Superligaen. In general the percentage of the respondents, 
who lived closer to another superliga team than their favorite was 36 % (Havelund et. al 2006:14). 
Thus the crucial factor of whether you belong is feelings, not geography. 
Unofficial fan group 
Carstensen and Havelund (2011:44) define an unofficial fan group as a fan group without any 
official cooperation with the football club whom they support. Both according to our interviewee 
Lukas (2014: appendix 1b) and according to Joern (2006:41) the football club has a somewhat 
sceptical attitude towards the unofficial fan groups. Lukas argues that the ultra group Alpha’s 
relationship with the club varies based on how the previous matches have evolved - whether or not 
there has been trouble with fans (Lukas 2014: appendix 1b). Even though the unofficial fan group 
Alpha has no official connection to the club, they still have meetings both with Brøndby and with 
the police, proving that there is some kind of cooperation.  
Through our interviews we reached an understanding that different unofficial fan groups have 
different attitudes toward what it means to be an active football fan (Nikolaj 2014:Appendix 1d; 
Lukas 2014:Appendix 1b). The next section will make clear how we define different types of active 
football fans. 	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Different definitions of active football fans 
How you define the active football fans is essential for how you approach the fans (Joern and 
Havelund 2012:10). The aim of this project is to add complexity to the understanding of the 
community among Brøndby’s active football fans and thus to be critical towards the way the media 
often portrays the fans. In this section we will discuss the different attitudes towards being an active 
football fan and in the end, conclude which fans are the scope of this project. 
There exists many definitions of active football fans. The media tends to display every illegal event 
at a football match as hooliganism, but that is not the case (Joern and Havelund 2012:88). Earlier 
on, the police and the politicians divided the official fans into A, B and C fans, where A fans are, 
among others, fathers going to see matches with their sons. B fans are ultras, the ones making tifos 
and using pyrotechnics. C fans are the hooligans and the casuals. Now the Danish police and 
politicians have divided the fans into risk-fans and non-risk-fans (Rasmussen 16.01.2012 and 
Søndergaard 11.02.2011). With this new distinction ultras, casuals and hooligans are all classified 
as risk-fans even though their attitude towards supporting the football club is very different 
(Rasmussen 16.01.2012). These terms will now be elaborated on. The definition and explanation of 
these terms will help the reader understand the context and background from which the active fans 
this project studies have arisen, and will show the complexity of the community of active fans. 
Ultras 
The ultra culture originates from Italy (Joern 2006:45). The term was originally used in relation to 
the left-winged political extremists and most of the ultra groups were also socialistic when they first 
appeared in the end of the 1960’s (Joern 2006:45-46). They appeared as a result of lower ticket 
prices to some of the areas at the stadium, which resulted in the fact that younger boys could afford 
the tickets and started going to the matches. They were a lot noisier than the other fans, both in 
terms of cheering for their own team and distracting the other team (Joern 2006 45). In the 1980’s 
new people had entered the ultra groups and they turned away from being left-winged to become 
neo fascistic (Joern 2006:46). 
The Danish ultras have, according to Joern (2006:46), copied the Italian ultras in many ways. They 
make an active backdrop to the matches, they are the ones arranging the tifos and coordinating the 
songs on the stadium. When we asked our interviewee from the ultra group Alpha whether Alpha 
was part of football violence he answered No comment. That can be interpreted in many ways, but 
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both based on our interview and on the official description of Alpha on their homepage (Alpha 
Brøndby n.d), it seems like the main goal of Alpha is to create a great atmosphere on the stadium, 
but they do not want to be classified and thus they might not completely reject violence as a means 
to reach their goal (Lukas 2014: appendix 1.b ; Alphabrondby.dk). 
Casuals 
Casuals originate from England. The culture started in Liverpool in the late 1970’s (Joern 2006:51). 
Liverpool was the best team in England and was playing international matches. When Liverpool 
was playing international matches the fans followed them around Europe by buying cheap interrail 
tickets. In Europe the shops did not have the same security standards as they had in England and 
thus the English fans shoplifted the expensive brands and a new kind of football fan was born 
(Joern 2006:52). As Lukas from the ultra group Alpha says, being a casual is a lot about how you 
dress. If you are a casual you dress in expensive clothes such as Stone Island, Fred Perry and 
Ellesse. A casual defends himself, but he does not search for a fight as hooligans do (Joern 
2006:56). According to our interviewee Lukas, casuals are less fond of singing and waving flags for 
90 minutes than the ultras (Lukas 2014:appendix 1b). 
Hooligans 
As shown above the police uses the term hooligan for every football related crime. This is also 
emphasised by Dunning (1999:144), who argues that authorities and the media today uses the term 
“football hooliganism” about missile throwing and pitch invasion. We do not agree that the term 
hooliganism should cover those types of crime. Football hooliganism only refers to fights between 
different football firms. Like casuals, hooligans are also less fond of singing and waving flags for 
90 minutes, unlike the ultras (Lukas 2014:appendix 1b). 
The following is an example of the misunderstood definition of hooliganism: 
In a report about how to fight hooliganism in Denmark (Møller 2005:13-14) the police talks about 
seven hooligans from FCK. The seven guys, have among other things, been involved in the 
following cases, all classified by hooliganism: 
• Broken a facade consisting of 30 windows 
• Incited brawl when yelling “fuck the Turkish people - we hate the Turkish people - Denmark 
for Danish people” during a match between the national teams 
• Kicked a person in the stomach 
	   29	  
• Called a police officer gay 
• Told a police officer that “I will smash you, you bastard” 
• Possession of cannabis and amphetamine 
• Confiscation of a cosh 
• Kicked a person in the thorax 
• Thrown a ashtray made of glass or its like at the police 
• Approached a police patrol with heiling 
• 2 incidences of abuse of MasterCards for 42,000 DKK (own translation of Møller 2005:13-
14). 
Out of the eleven incidents only three consisted of violence. Out of these three incidents one 
was  violence against a police officer, which has nothing to do with fights between firms from 
different football clubs. For two of the last incidents of violence it is unknown who was the victim 
of violence and thus it is unknown if it is violence between two different firms. The term hooligan 
is in this case not used about violent fights between two rival football firms, but everything illegal 
done in relation to a football match.  
Homo Fanaticus 
Joern (2006) writes about passionate supporters who have chosen to join what she calls, an 
unofficial supporter group. To define what she means with passionate supporters, she uses a 
definition of homo fanaticus made by Kopiez and Brink: He is neither rational, nor is he stiving for 
utility or is caught in society’s role for him. His behaviour is an expression of pure affection. As 
society only provide restricted possibilities for such an affection, homo fanaticus is only seen at 
certain places. His sanctuary is the curve at the stadium. At this place he meets in groups and feels 
comfortable. He claps, sings and has a fundamental aggressive attitude, which can change into 
pure europhobia every second. Homo fanaticus gives sacrifices himself and gives everything he has 
as long as the match is on (Joern 2006:33, own translation). 
Active fans 
The fans referred to in this project, we have chosen to refer to as active fans. We base that on our 
interviews and questionnaires, where we asked the fans how they would classify themselves. The 
fans we interviewed represented different types of fans, but all of them were dedicated to 
supporting Brøndby and all of them saw being a Brøndby fan as a great part of their identity. Our 
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interviewees all have different attitudes towards being an active fan ranging from being ultra, to 
hooligan, to a fan who grew up in the local area to one whose love of the football game and 
Brøndby cannot be shaken. All of them are part of an unofficial fan group, but Jacob told us that he 
was actually not fond of it as he did not like the thought of putting a small community above the 
great community of the Brøndby. Despite their different attitudes they all felt comfortable with the 
term active fan. 
The term active fan is closely related to the concept homo fanaticus, but you do not have to clap and 
sing to be an active fan. As said above, casuals and hooligans are less fond of singing for 90 
minutes. They are therefore less explicit about their enthusiasm at the stands, but they still identify 
themselves with the football club and are willing to fight in order to defend the honour of the club 
(Lukas 2014: appendix 1b). Our term active fans then refers to the unofficial fan groups on 
Sydsiden, but also the fans that are not part of an unofficial fan group, but still make their way to 
Sydsiden or go on the away matches Sunday after Sunday. Those who are not included in the term 
active fans are people, whose everyday life is not affected by the football club. Who might go to see 
a match once in a while, but who do not really pay attention to the club when there is not a match. 
The active fans are active around the football club in other ways than just watching the home 
matches. 
Chapter 1 
According to Joern (2006:71) what attracts the active football fans is the atmosphere and the feeling 
of community. Furthermore she argues that what contributes to the feeling of community is the 
rituals and song. In other words, according to Joern, the atmosphere contributes to the feeling of 
community (Joern 2006:71). Havelund et. al (2006: 11) have asked 1,869 people from the Danish 
supporter culture how important they find the community and unity, and 66 % of the respondents 
find it either very important or important and only 8 % find it not important. 
Thus we find it important to give a description of what constitutes the community among active 
Brøndby fans, and this chapter will answer the question; How do the active Brøndby fans constitute 
themselves as a community? 
First it will give an introduction to Brøndbyernes Idrætsforening as the club is the focus of our case 
study, and we find it important to give an understanding of the club. Afterwards the chapter will 
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describe the atmosphere created as a backdrop to the matches by the active fans. Then there will be 
an introduction to the most important norms and values in the culture of active fans and the special 
norms and values in the community among active Brøndby fans. In the end there is a description of 
the common goals of active football fans. 
Brøndbyernes Idrætsforening 
Brøndbyernes Idræts Forening, more often mentioned as Brøndby IF or BIF or as it will be mainly 
be referred to in this project; Brøndby, is a football club located in the the suburbs of Copenhagen. 
More precisely in a suburb west of Copenhagen called Brøndby. 
A great part of the identity connected to Brøndby is that it is a club from the suburbs. To understand 
the atmosphere in the football club it is important to understand the atmosphere in the area of the 
football club. 
From the Western suburbs of Copenhagen 
Brøndby represents the suburbs, and more specific the western and poorer suburbs of Copenhagen2. 
[Brøndby is] a football adventure - a dream born between two highways (Thyboe 1997: 
introduction). Brøndby’s greatest rival, FCK, represents the capital, the big city. These identities 
seem dominating in the two clubs (Joern 2006:72). The fans of FCK are accused of being arrogant 
and for not being real fans, and the club for not being a real club as it is a fusion club (Havelund et. 
al. 2006:14; Joern 2006:72). The fans of Brøndby on the other hand are accused of being aggressive 
and for only surviving on money from the government (Havelund et. al. 2006:14; Joern 2006:72). 
But according to the survey made by Havelund et. al. (2006:14) the rivalry is mainly rooted in 
tradition and according to our interviewee, Jacob, FCK was established to challenge Brønby and 
thus rivalry is almost a given (Jacob 2014:Appendix 1d). Despite this we learned, mainly through 
two of our interviewees, that it is important for Brøndby’s fans to break with the prejudices that 
Brøndby fans are only surviving on money from the government (Nikolaj 2014; Jacob 2014). 
The New Firm 
The matches between Brøndby and FCK are called The New Firm. It is the derby in Copenhagen 
and it is without comparison the biggest matches between Danish football clubs as Henrik List, co-	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  2	  According to Danmarks Statistik in 2013 the average income in Copenhagen was 199,402 DKK, 
in Brøndby it was 165,820 DKK and in the Northern richer suburb Gentofte it was 302,213 DKK 
(statistikbanken.dk n.d. a).	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Founder of the first unofficial fan club in FCK Copenhagen Cooligans, also states in Kategori C 
(Grønlund 2011:68). We also went ourselves to a derby on September 21st (Appendix 2a). 
The difference between the two clubs [Brøndby and FCK] is that Brøndby is an organisation and 
FCK is a business, thus you can say that the match [the New Firm] is a match about values 
(Grønlund 2011: 75, own translation).  
What about immigrant and homosexuals? 
There is one aspect where, we did not feel that the fans of Brøndby reflected the area in which the 
club is located. According to Danmarks Statistik, 23% of the citizens living in the Western suburbs 
of Copenhagen3 are immigrants or second-generation immigrants (Statistikbanken.dk n.d. b). 
Through our participant observation we got the impression that the there, among the active fans, is 
not 23 % immigrants. Our interviewee Jacob (2014:Appendix 1d) did also argue that he did not 
believe immigrants were very welcome. He did however say that in his opinion immigrants were 
welcome as long as they were not stereotypes of immigrants (Jacob 2014:Appendix 1d). We do not 
believe that this attitude towards immigrants is unique for Brøndby, as a guy from the unofficial fan 
group of AGF White Pride states that: Way too many Danish men look and act, to say it straight, 
like gay men. Due to their up-bringing among bitches and left wing male social workers they have 
lost any will to fight. The football arena is a great place to recruit men to fight against the multi 
ethnic society (Nyrup and Carstensen 2011: 177, own translation).  
This leads to another argument by our interviewee Jacob; according to Jacob (2014:Appendix 1d) 
he would be embarrassed if a Brøndby fan was gay. Of course there can be as many opinions about 
these two last arguments as there are fans at the stadium. 
Brøndby Support and Brøndby Supporters Trust 
Brøndby has an official fan group, Brøndby Support, and an official support organisation, Brøndby 
Supporters Trust (BST). In order to understand the official values of Brøndby, we have looked at 
the values of these organisations. 
Our project concerns the active football fans, who mainly gather in unofficial fan groups. Through 
our interviews we also found out, that the active fans just see Brøndby Support as someone, who 
arranges busses to away matches (Lukas 2014:Appendix 1b; Jacob 2014:Appendix 1d). But as said 	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  3	  The Western suburbs of Copenhagen are in this case: Brøndby, Albertslund, Hvidovre, Rødovre, 
Vallensbæk, Taastrup, Ishøj and Glostrup	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we looked at Brøndby Support in order to better understand the values around Brøndby IF. The 
slogan of Brøndby Support is passion - loyalty - commitment - community (Brøndby Support n.d. 
own translation). 
Brøndby Supporters Trust was founded in 2012. The annual report of Brøndby in 2012 showed that 
Brøndby had a great economic deficit, and in the season 2012/2013 the club was close to 
bankruptcy, but through shares they managed to avoid it (Børsen 30.4.2014). BST was founded in 
order to  raise money through shares sold to fans and to afterward ensure that the fans had a voice in 
the administration of Brøndby IF (Brøndby Supporters Trust n.d. a). 
The values of BST are the following; Community, Commitment, Democracy, being a critical friend 
and being a carrier of culture. The most important value according to BST must be community as 
they say that the foundation of Brøndby IF have to be the community (Brøndby Supporters Trust 
n.d. b). 
Thus community is also officially a fundamental value in Brøndby. The rest of this chapter will 
answer the question of how the active Brøndby fans constitute themselves as a community. 
An important aspect of the community of active fans, and something that the active fans from 
Brøndby are especially proud of, is the atmosphere they create during a match (Nikolaj 
2014:Appendix 1c; Lukas 2014:Appendix 1b; Christian 2014:Appendix 1e). As explained in our 
theoretical framework, it is mainly ultras who create the atmosphere by singing songs, creating tifos 
and waving flags. But as our interviewee Lukas stated, ultras are the dominating fans at the Danish 
fan scene (Lukas 2014:Appendix 1b). The next section will concern the atmosphere created by the 
active fans. 	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The atmosphere 
 
Picture 1.1: FCK Brøndby in Telia Parken 21.9.2014 (Photo by Christian Olsen from 
Sydsidenbrondby.dk 21.9.2014) 
What might be the first thought for many when thinking about active football fans, is the backdrop 
they create during a match. We experienced it ourselves through participant observation both in 
Parken at the away team section and at Brøndby stadium at Sydsiden, which is where the active 
fans gather and the atmosphere is most intense (Appendix 2). For 90 minutes the active fans are 
singing, waving flags, yelling and, at the big matches, lighting roman candles. This is also a way the 
active fans can in an active way support their team, and in that way be the twelfth man of the 
football team as one of Brøndby’s cheering songs state. To create an atmosphere is therefore a way 
for the active fans to show their power. An active fan interviewed by Joern (2006:40) claims that 
even though the players say that it does not have an effect on them if the fans boo of them, the 
interviewee is sure it has an effect; the group is so big and loud (own translation). Further, as stated 
in the introduction to the chapter, the atmosphere contributes to the active fans’ feeling of 
community. Christian (2014) also emphasizes this point when he says that, according to him, the 
importance of an active crowd is to make the opponent team scared, thus helping the Brøndby 
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players on the pitch. Having this common goal of helping the Brøndby players by either cheering 
them on or scaring their opponents can help build this feeling of unity among the active fans 
(Andersen 2001:32).  
This kind of active fan culture originates mainly from the ultras in Italy (Lukas 2014:Appendix 1b). 
Even though many people associate football fans with England, the Danish active fan culture was, 
when it first started in the 1990’s and is also today, mainly inspired by the Italian ultras (Joern 
2006:42; Lukas 2014:Appendix 1b). That the vocal support is an important part of the culture 
surrounding active fans, is also underlined by Joern (2006:42). Christian (2014:Appendix 1e) also 
believes that if you choose to stand on Sydsiden, you are obligating yourself to partake in the 
cheers, chants and celebrations. This means that you are making a conscious decision to undertake 
these common practices and be a part of enlarging the unity created. This point is supported by the 
fact that the official supporter group Alle hader os posted on Facebook that all the tickets for the 
derby were sold out with in 30 minutes. Therefore they would like everyone, who got a ticket to be 
active during the match or sell their ticket to active fans that did not get a ticket. 
Inside of this community, partly established by the atmosphere, there are certain norms, morals and 
values and common goals, which is what the rest of this chapter will concern. 
Norms and values 
Joern (2006:170) says that the supporter culture is definitely not without norms and moral, it is just 
a culture with different norms and a different moral than the rest of the society. Through our 
interviews we found out that norms, morals and values varies between different fans even inside 
Brøndby. Lukas (2014:Appendix 1b) told us that there are rules you have to follow when you are 
member of the ultra group Alpha. Our other three interviewees did not follow specific rules inside 
their unofficial fan groups, their only form of rules was the demand that you continued to show 
support to Brøndby as an active fan (Nikolaj 2014:Appendix 1c; Jacob 2014: Appendix 1d; 
Christian 2014:Appendix 1e).  
Even though there are variations in values and norms, for example whether or not the active fans 
consume alcohol during a match (Nikolaj 2014; Jacob 2014; Lukas 2014; Christian 2014), there are 
also similarities in norms and values among active fans. Both among active fans supporting the 
same football club, but also between active fans supporting different football clubs (Nikolaj 
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2014:Appendix 1c; Jacob 2014:Appendix 1d; Lukas 2014:Appendix 1b; Christian 2014:Appendix 
1e; Joern 2006; Grønlund 2011). 
Joern argues that inside the casual groups, the values of honour, respect and loyalty are important 
and further that there inside the casual groups is a hierarchical order (Joern 2006:56-57). We found 
that the same values were to a large extend present in the ultra group Alpha. and thus are not 
restricted to casual groups. We even have the feeling that the values are present among all of 
Brøndby’s active fans. Furthermore we found certain values to be important in the community 
among active fans in Brøndby. These values are no one above the club and the fighter mentality.  
In the following we want to describe the importance of the values introduced above in the active fan 
community. The section will end with a part about violence, as it is a phenomenon often associated 
with active football fans. We will not describe honour, as honour is what you will get through 
respecting the other values.  
Respect   
Respect is important in the community among active fans (Joern 2006:146-147). Both between 
members of the same firm, but also respect among the different firms. In Joern’s book (2006:147), 
an interviewee states that the relationship between firms from different football clubs is like a love-
hate relationship. However, the interviewee adds that this is not the case for the firms of Brøndby 
and FCK, those firms hate each other, there is no love (Joern 2006:147). However, according to the 
interviews we conducted, the Brøndby fans do not wish to be without the opposition of FCK and 
their fans (Lukas 2014:Appendix 1b; Jacob 2014:Appendix 1d; Christian 2014:Appendix 1d). This 
may show that there is some form of love between them - perhaps not a heart-warming form of 
love, but at least a love of hating each other. The respect between active fans from different clubs is 
also clearly expressed through this statement made by an interviewee in Joern's study: "Well, we 
respect them - they are talented in creating an atmosphere, but God we hate the team" (Joern 
2006:40). Grønlund (2011:128) has conducted interviews with the firm PSV Oost, supporting PSV 
Einhoven, which show the same kind of respect: He asked, who their greatest rivals are and they 
replied that Ajax always has and always will be their greatest rivals, but that another great rival is 
Feyenoord. When Grønlund then asked if there were any firms they respect their answer was again, 
Feyenoord (Grønlund 2011:130). They also state, that even though the English firms have lost some 
ground to the new Eastern European firms they still admire Chelsea, West Ham and Millwall for 
starting their subculture (Grønlund 2011:130). 
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Loyalty 
Joern has also conducted interviews with a fan, who claims that his dedication to the club is for life. 
Everybody can join on a wave of success as he say, but even if the club goes to Danmarksserien4 he 
will follow. This really shows how important the value of loyalty is among the active fans. Joern's 
interviewee also tells of a guy who he saw as his best friend change football clubs when it started 
going badly for his original club - the interviewee does not talk to his former best friend anymore, it 
is unforgivable (Joern 2006:38). 
When asked whether there are any consequences of leaving his unofficial group once you have 
joined, Nikolaj (2014:Appendix 1c) answered no, at least not any physical consequences. You are 
however no longer welcome to return to this group, as once you have turned your back on them, 
you have proven that you are not 100% devoted. This demonstrates the absolute importance of 
loyalty among these fans. Nikolaj states that there are no rules within his group, which means there 
is a large degree of acceptance and tolerance, much like in a family, but that the betrayal of 
abandonment is unacceptable. This also sets a relatively serious tone, indicating that this is not just 
a Sunday hobby which you can lay aside for a while if you do not have the will or energy. Doing 
this would mean a conscious decision to leave a group of people, well-knowing you’ll never truly 
have their acceptance again.   
The importance of loyalty is also applicable for the players even if the active fans basically only see 
the players as hirelings. But if a player changes from one club within Denmark to a rivalry club in 
Denmark, the fans will show him that it is not okay, mostly by making a banner with a statement 
(Joern 2006:39). 
Hierarchy 
As said above Joern states that there exists a hierarchy inside of the casual groups. Lukas from 
Alpha told us that he was one of the five leaders within Alpha (Lukas 2014:Appendix 1b). Thus 
there must be a hierarchy inside of Alpha, even though Alpha is an ultra group and not a casual 
group. Furthermore we found some kind of hierarchy at Sydsiden, both through interviews and 
participant observation and through the online platforms. In 2012 Alpha wrote an article titled 
Opfordringsartikel or in English, Encouraging Article (Alpha Brøndby 24.7.2012). In the article 
Alpha argues what, in their opinion, is good behaviour at a football match. This somehow shows 
	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  4	  A lower football league in Denmark	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that Alpha see themselves in a position where they can tell other fans what is good behaviour, and 
thus that they are on top of the hierarchy among the active fans. The article was posted in an online 
forum at Brondbysupport.dk and it was received with mixed reactions. The first one replies: I think 
the article is good. I do not understand that people are that drunk when we are supposed to love 
Brøndby (Sydsiden Online 24.7.2012, own translation). The next one replies: Can’t you please also 
dictate when it is appropriate to go to the toilet? 
And it would also be nice with suggestions for how to dress so we do not risk that people show up in 
geeky clothes, that would not be cool (Sydsiden Online 24.7.2012, own translation). These two 
messages are just examples, the discussions continues. Thus besides showing a hierarchy it also 
shows the differences of values even within Brøndby. 
But some values seem to be shared by all Brøndby fans. These values are what differentiate 
Brøndby’s active fans from other active fans. These specifics are what creates the special identity of 
being a Brøndby fan that differs from the special identity of being, for example, an FCK fan. 
Therefore the next part of this chapter will give an understanding of special values within Brøndby 
IF 
No one above the club 
According to BST Brøndby IF is built on the paramount message - no one is above the community 
(Brøndby Supporters Trust n.d. b). 
Thus no one is above the club as the club is the sum of everybody, who is supporting or working for 
the club and no one can be above that. 
Fighter mentality 
A strong Value in Brøndby IF is the fighter mentality. As Thyboe (1997:introduction) says, the club 
came from the bottom of nothing to the top of the world. It might be to exaggerate it a bit to say that 
Brøndby has been on the top of the world, but the idea of fighting your way up from the bottom is a 
fundamental value in Brøndby. It is about continuing to fight, as the old Brøndby player and Coach, 
John “Faxe” Jensen stated: We can lose, but we can never be conquered (Thyboe 1997: 
introduction). The importance of this fighter mentality and its appeal to fans was made clear 
through the various interviews. They all had something to say about the fact that even though 
Brøndby was not as strong a team as they once had been, they still continued to try, work hard and 
stick by each other (Christian 2014:Appendix 1e; Jacob 2014:Appendix 1d; Nikolaj 2014:Appendix 
1c; Lukas 2014:Appendix 1b). 
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One last point about the norms and values among active fans, will be towards violence as a norm. 
Violence 
That violence is somehow a part of the active fan culture, all our interviewees seemed to agree on 
(Christian 2014:Appendix 1e; Jacob 2014:Appendix 1d; Nikolaj 2014:Appendix 1c; Lukas 
2014:Appendix 1b). However, Havelund et.al. (2006:20) made a survey among people in what they 
call the Danish supporter culture, where only 11 % out of the 1,777 people who answered the 
question has participated in either fights or other violent behaviour in relation to football. This 
would suggest that the stereotype that violence and active fans go hand in hand may be something 
constructed from the culture’s British history and exaggerated by the media. None of our 
interviewees described violence as a gathering point in the community, but more as a form of 
defending their “family” (Nikolaj 2014:Appendix 1c). Therefore, this aspect will not be the focus of 
this project. 
Besides these common norms, morals and values, there also exists common goals among the active 
football fans. One common goal is, as explained above, to create a great atmosphere. But two other 
and interlinked goals, are to fight modern football and restrictions made on fans (Carstensen and 
Havelund 2011:30). This is what the last part of this chapter will concern. 
Common goals in the culture of active fans 
We found it to be important among active football fans to fight against modern football and the 
restrictions on fans, that comes with it. An example of this was in 2008, at an indoor football 
tournament in Brøndby, where all of the fans from all of the present clubs started to sing the same 
song as a protest against the establishment of a fan register (Carstensen and Havelund 2011:38). 
The song was directed towards the Minister of Justice at that time, Lene Espersen. The lyrics went 
as follows: 
Oh, dear Lene, get yourself together and leave, please just leave 
With legislation and registration and with way too much power, 
Are you trying to ruin the culture we have created 
Oh, dear Lene, get yourself together and leave, please just leave 
What we have in common is that we love our culture 
We will never let you put true fans in cages 
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Oh, dear Lene, get yourself together and leave, please just leave 
(Carstensen and Havelund 2011:38, own translation). 
This shows how a common goal for the active fans is to fight against the restrictions for fans.  
Ultra fans have also created an Ultra Manifest, which states values shared by all ultra fans - at least 
officially (See Appendix 4). Despite that there must still be different ways of interpreting the rules. 
Two of our interviewees made specific points to mention that they did not understand how people 
could be fans of FCK as it is a modern football club who buys its way to success through players 
(Jacob 2014:Appendix 1d; Christian 2014:Appendix 1e). But FCK does have ultra fans, who might 
either not see FCK the same way as our interviewees do, or be an ultra fan in a modern football club 
despite what it says in the ultra manifest.  
Modern football  
According to Carstensen and Havelund (2011: 30) there is no definition of what modern football is, 
but according to them, these are the factors that the fans fight against when they fight against 
modern football: raising ticket prices, changing match hours, wealthy men investing money in 
football and control over fans. The world of football is getting more and more commercial and the 
only non-controllable part of the football industry is the fans (Carstensen and Havelund 2011:31). 
In general what the fans fear is that their role will move away from being an active participant in a 
football club to just be a passive consumer of an entertainment product (Carstensen and Havelund 
2011:31; Lukas 2014:Appendix 1b). If that happens Carstensen and Havelund argue that the fans 
might as well be fans of any other company and follow their result on the stock market (Carstensen 
and Havelund 2011:36, own translation). Another fear derived from the commercialisation, is that 
the values of the club will be ruined. This is exactly what BST states in their values; In these years, 
where football and its inherent social and cultural values is in danger of drowning in economic 
cynicism it is important to protect this role as carrier of culture … it will always be a challenge to a 
club like Brøndby IF to balance the culture and value based aspect with the necessary economic 
income base (Brøndby Supporters Trust n.d. b, own translation). From our interviewees we got the 
impression that Brøndby was an inseparable part of their identity; both Jacob and Christian told us 
explicitly that it was (Nikolaj 2014:Appendix 1c; Lukas 2014:Appendix 1b; Jacob 2014:Appendix 
1d; Christian 2014:Appendix 1e). Thus if the club loses its values due to commercialisation the fans 
might feel that they lose part of their identity, as the two things are so integrated.  
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The commercialisation of football has also led to the fact that the clubs to a larger extent have 
become brands, which need maintenance in order to attract sponsors (Carstensen and Havelund 
2011:46). As said the only non-controllable part of football is the fans. But if the club is associated 
with violent incidents and going to a football match is associated with danger, the club will have 
difficulties attracting both sponsors and spectators. This will lead to a lack of money and thus lead 
to trouble for the club in this commercial time. This makes the clubs, in cooperation with the 
politicians and the police, want to try to control the fans through different restrictions. The 
restrictions and their consequences for the active fan community will be assessed in chapter three. 
But one example of restrictions that emphasises the commercialisation is the fact that any critique 
of the television channel Viasat is banned at Horsens stadium (Carstensen and Havelund 2011:48). 
In general the active fans are fighting the development in modern football more than the official fan 
groups, but an initiative that both the official and the unofficial fan groups are against is the fan 
register. The register was introduced the first of July 2008 and there has until 2012 been less than a 
hundred people in the register (Joern and Havelund 2012:86). As said even Brøndby Support, the 
official fan group, who according to our interviewee Lukas (2014:Appendix 1b) was supposed to be 
the good boy in the class, is against the fan register (Brøndby Support n.d.) 
 
Picture 1.2 The picture is of active Brøndby fans with banners saying “Drop the fan register” and 
“Against modern football” (The picture is from: Nyhederne.tv2.dk 21.9.2010) 
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Carstensen and Havelund (2011:48) argue that modern football has a schizophrenic foundation as 
the increased amount of money in football in the new millennium has forced the football clubs to 
become more commercial and thus control the fans so they do not disturb the brand of the football 
clubs. But on the other hand the football clubs still expect the fans to be dedicated and support the 
club, despite the greater restrictions. Carstensen and Havelund (2011:51) also states that the policies 
towards the active fans have led to a greater aversion toward the instances trying to control the fans. 
Conclusion 
This chapter has described how the active Brøndby fans constitute themselves as a community. It 
has described a community based on common values, morals, norms and goals but also a 
community, where you find differences. However, Bauman (2001) argues that there does not exist 
communities in this modern society. But after conducting our research, and especially after 
interviewing the active fans, we have found many arguments for an active fan community around 
Brøndby. The fans both have shared values and common goals, and even though these shared 
values and common goals might not be something the individual is naturally born into, the values 
and goals are so important for the individual fan, that we find a community. 
The next chapter will analyse how being an active fan contributes to the individual and will thus 
also build on the finding in this chapter. 
Chapter 2 
The purpose of this chapter is to analyse how being part of the active fan community contributes to 
the individual fan’s sense of belonging and identity. This analysis will be made through the data we 
have gathered from the interviews, questionnaires and participant observation and put in relation to 
the theory we have used. Analysing primarily our own collected data in this chapter will allow us to 
truly understand what being an active fan in Brøndby means to these fans from their own mouths.  
From the answers we have collected through our empirical data, we have concluded that the active 
fans of Brøndby experience a sense of belonging and a contribution to their identity through 
community. 
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Sense of Belonging to a Community 
As stated in chapter one, what attracts the active football fans to the culture is the atmosphere and 
the community. Furthermore it is argued that an important factor in constituting the community is 
the atmosphere that the active fans create together. Chapter one also described how the community 
among active fans was also constituted by common values. These common values can both be 
found within Sydsiden as a whole, but also in smaller unofficial fan groups. However, not everyone 
agrees that there exists a community among the active fans. 
Bauman’s (2001) theory, as introduced in theoretical framework, is in many ways a 
counterargument towards the existence of a community among the active football fans. He would 
disqualify Sydsiden as a community as the area is open for everyone, and a necessity for 
communities is that they are not open. This also disqualifies the official fan group “Brøndby 
Support”. However, from our questionnaires, there was only one out of 28 individuals who did not 
believe there was a sense of unity among the fans at Sydsiden (Appendix 3b). This is an 
overwhelming ratio that truly goes to emphasize that almost everyone somehow feels united among 
that crowd. Another point that goes to emphasize this sense of belonging is from the interview 
conducted with Nikolaj (2014:Appendix 1c) where for him, coming to the stadium is like coming 
home to mom and dad. 
Through our participation observation we also experienced how creating an atmosphere together 
supports the feeling of belonging to a community: As we walked in a march from Svanemøllen 
station to the stadium we passed a number of Brøndby fans standing on the balconies of their 
apartments. The march would stop and begin a form of communication with the person on the 
balcony. The person on the balcony, who had identified himself as a Brøndby fan by the way of a 
Brøndby football jersey or scarf, would begin shaking his hand whereby the crowd on the street 
would start making noise in unison in tact with the person’s arm movements (2014:Appendix 2a). 
The fact that no one had to coordinate or be told what to do in this scenario underlined the common 
understanding among the active fans in the march. 
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Picture 2.1: Brøndby fans in the march before the derby gesticulating to guy on Balcony in Brøndby 
shirt (Picture by Amalie Andersen 21.9.2014) 
The fact that the common creation of an atmosphere supports a community among the active fans is 
also supported by our observations at the away section in Parken and on Sydsiden (2014:Appendix 
2a-c). Here there is talk of unity through everyone singing the same song and supporting the team in 
unison. This is all lead by the capo - a fan who, with either a microphone or megaphone, leads the 
songs and chants at the stands. At all of the games there comes a point where you are asked to put 
your arms around each other and jump. This is done without question, no matter who you are or 
who you are standing next to, as Christian (2014:Appendix 1e) tells us in his interview.  
There appears to be two layers of communities to which active Brøndby fans can feel a sense of 
belonging. The one layer represents the community of all the active fans supporting Bøndby, and 
the other layer represents the community inside an unofficial fan group.  
The second layer of this sense of belonging and unity lies, as mentioned, within the unofficial fan 
groups. The reason that this is separate from the sense of belonging and unity discussed in the 
section above is because not everyone chooses to be a part of these. For example, Jacob 
(2014:Appendix 1d) does not feel part of an unofficial fan group, but instead just wants to have one 
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great community around Brøndby. According to our questionnaires, only 7 out of 28 claimed to be 
a part of an unofficial group. Interestingly enough however, 16 out of 28 still claimed to feel a sense 
of unity among a smaller group within Sydsiden. This could of course be in reference to a group of 
friends that these active fans continuously go to the Brøndby games with but are not officially an 
unofficial group.  
Based on our arguments in chapter one, our participant observation and our questionnaires, we 
argue that there exists a community among all of the active fans in Brøndby. Yet we still recognise 
that when there are so many different types of active fans from various backgrounds all supporting 
Brøndby, it can be hard for an individual to feel a strong family-esque connection to every single 
one of them. This is also supported by Bauman (2001), who argues that you have to know all the 
people inside a community. Therefore we argue that active fans, who are part of an unofficial fan 
group might feel a stronger sense of belonging. This is also confirmed by three out of four of our 
interviewees (Lukas 2014:Appendix 1a; Nikolaj 2014:Appendix 1c; Christian 2014:Appendix 1e).  
Lukas (2014:Appendix 1b), who is part of one of the larger unofficial groups within Brøndby, 
Alpha, has a very close bond with the other members of this group. He claims he cannot separate 
between Brøndby and Alpha, meaning that being a part of this unofficial group has become just as 
an important factor for him as the actual supporting of Brøndby. This feeling of unity is also the 
most attractive aspect to him of the active fan culture (Lukas 2014:Appendix 1b). 
When addressing that feeling of family that Nikolaj (2014:Appendix 1c) continuously refers to in 
his interview, he makes it clear that the feeling is only for the members of his unofficial group 
(Nikolaj 2014:Appendix 1c). Though he still feels an overall sense of unity among the fans at 
Sydsiden, he could still end up getting into a fight with some of them. This lack of family feeling 
towards others than his own unofficial group shines through in his ambivalent attitude towards 
Alpha. On the one hand he does respect Alpha for all the work they do in terms of creating the 
atmosphere, but on the other hand he believes they go against Brøndby’s motto ingen over klubben 
or in English no one above the club (Berlingske 28.5.2006, own translation) as they seem to believe 
they are above everyone else (Nikolaj 2014:Appendix 1c). According to Jacob (2014:Appendix 1d) 
Alpha has changed the motto of Brøndby to No one above the club - except Alpha. For example he 
tells a story of once where one Alpha member was stopped from going into a game, and because of 
this the whole of Alpha boycotted the game. According to Jacob (2014:Appendix 1d) this behaviour 
is an example of putting the unofficial group ahead of Brøndby, as this act ultimately hurts 
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Brøndby.  But according to Jacob (2014:Appendix 1d) to put ones small unofficial fan group above 
Brøndby as a whole, does not apply exclusively to Alpha, and quite often the unofficial groups can 
weight the importance of their own community higher than the community in which all Brøndby 
fans are included. 
Even though Bauman (2001) declares that communities do not exist in the postmodern society, we 
conclude, based both on chapter one and on the analysis of the empirical data we have collected 
ourselves, that there does exist a community among the active fans of Brøndby. There exists two 
layers of communities, both a community among all of Brøndby’s active fans and communities 
inside the different unofficial fan groups. Therefore being an active fan gives the individual a sense 
of belonging to a community. And even though, as Nikolaj says, there might be fights between 
active fans of Brøndby, Christian (2014:Appendix 1e) claims that it does not take away the overall 
feeling of unity among the active fans of Brøndby. It is most often a case of a cigarette butt being 
thrown in the wrong direction and too much testosterone contained in one area rather than 
fundamental disagreements.  
The fact that Bauman (2001) says that the collectivities of today lead to insecurity is opposite to the 
impression we got from the active fans in our interviews. Two of them, Nikolaj and Lukas, felt a 
community with an unofficial fan group, and being a part of that fan group gave them comfort 
(Nikolaj 2014:Appendix 1c and Lukas 2014:Appendix 1b). The next section concerns this security, 
which the sense of belonging to a community seems to give the active fans. 
Security 
As Bauman (2001) says, the reason why people desire communities is because being part of a 
community gives security to the individual. And even though the identity theory argues that 
identities have become more individualized, Andersen (2001:45) still agrees that it is nice for 
individuals to feel as though they belong somewhere, no matter how temporary the community or 
collective is, as it gives the individual security. Security should not to be confused with the sense of 
belonging they feel, this security refers more to a feeling that you know that you have people who 
are looking out for you. This point is also depicted in both Nikolaj (2014:Appendix 1c) and Lukas’ 
(2014:Appendix 1b) interviews.  
According to Nikolaj (2014:Appendix 1c), the unofficial group he is a part of is his family. The 
only real requirement there is to be a part of his unofficial fan group is that you share their view on 
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how to be an active football fan and and that you are there for each other and always have each 
other’s backs (Nikolaj 2014:Appendix 1c). This means that Nikolaj knows he has 40 people who 
are willing to stand behind him and support him if he needs it. This goes to show the level of 
intensity and importance members of certain unofficial groups feel towards each other. It also 
emphasizes the importance of loyalty among active fans, as mentioned in Chapter 1.  
For Lukas (2014:Appendix 1b), it was the experience that people were there for each other and 
willing to do anything for one another that drew him deeper into the community of active Brøndby 
fans. Now that he is a part of an unofficial group, he makes no hesitation when saying that he would 
do anything for his fellow members, even go to jail for them (Lukas 2014:Appendix 1b). This 
attitude and devotion can hardly be one-sided. It is safe to assume that the other members of the 
group also feel this dedication otherwise it would not be present.  
The sense of security and watching out for each other can also be felt by the fact that neither 
Nikolaj (2014:Appendix 1c) nor Christian (2014:Appendix 1e) wanted to share the name of their 
unofficial fan group. Also in the questionnaires, when the participants claimed they were a part of 
an unofficial fan group, it was only the members of the Pyro 4100 group who mentioned the name, 
even though there was a space in the questionnaire to fill it out. This gives the strong sense that the 
members are not willing to rat each other out, and that they will stay loyal and defensive towards 
both the group itself and the members within it.  
This section therefore argues the fact that along with finding a sense of belonging to a community, 
the active fans can also find security through these communities. This security, however, is mostly 
found within the communities of the unofficial fan groups where the members have a more personal 
relationship.  	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Us and Them  
As is outlined in the 
theoretical framework, 
Lawler (2001:2) claims 
that identity is made by 
associating and 
disassociating yourself 
with things. Mentioned a 
few times throughout 
chapter one, is the rivalry 
between Brøndby and 
FCK. Therefore, if 
active Brøndby fans 
associate with Brøndby, it must mean that they reject, or even hate FCK. Throughout all of our 
interviews, the disassociation was crystal clear to spot. Jacob (2014:Appendix 1d) shared with us 
that earlier in his life he had hated FCK and their fans, however now it is almost pity he feels for the 
fans supporting such a business-orientated club.  
Nikolaj (2014:Appendix 1c) made it very clear in his interview that he would not be friends with 
someone if he knew they were FCK fans. Acquiring the interview became in fact almost a problem. 
He had heard there were some FCK fans where we were supposed to meet, in which case he was 
not interested in coming. According to him, the worst part about FCK is FCK (Nikolaj 
2014:Appendix 1c). For Christian (2014:Appendix 1e) this disassociation towards FCK even comes 
out in his daily life. He shared with us that at the café he works, if he can spot an FCK fan, he will 
ensure that they get a bad table. Even though he feels it is a bit childish, he claims that he simply 
cannot help himself (Christian 2014:Appendix 1e).  
Even though they all hate FCK, none of them actually want to be rid of them. They all admit to the 
fact that it is important for them to have this counter-part. Lukas (2014:Appendix 1b) even goes so 
far as to say that it would be boring without them, and that it is fun to know that you are hated and 
feared by another team and their active fans. This goes to underline the necessity of disassociation 
when associating to something like a football team, as it helps the individual in creating their own 
identity.    
Figur 1 Picture 2.2: Brøndby fan at match against FCK. (The picture is from 
Sporten.tv2.dk 17.9.2014) 
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Personal Approach 
As has been outlined in the theory section, and also earlier in this chapter, the modern society is 
moving more towards individualistic tendencies, and even putting personal spins on publicly 
available institutions or services. Seeing as there is no one person to whom Brøndby belongs, the 
same can be said for an active fan’s approach to Brøndby. Nielsen (2001:76) argues that individuals 
are interested in gaining respect for being like everyone else, just in their own personal way. This 
could explain why the active fans put their own spin on what it means to support the club, while 
still enjoying the comfort to be found from being a part of the overall community. The following 
outlines this, and the tolerance that can also, arguably, be experienced.  
Even though our four interviewees had aspects, which they agreed on during our questioning, there 
were still many points that were clearly individual and personal to each fan. For example, both 
Lukas (2014:Appendix 1b) and Jacob (2014:Appendix 1d) did not want to drink during a game, as 
opposed to the other two (Nikolaj 2014:Appendix 1c; Christian 2014:Appendix 1e). But who is to 
say what is right or wrong when it comes to handling your support of Brøndby? According to 
Christian (2014:Appendix 1e) being a fan is a very individual thing and you should be able to be the 
person you want to be while you are there. Jacob (2014:Appendix 1d) also believes it is wrong to 
mock another active fan for the song he is singing, perhaps criticizing it for being “geeky”. He 
believes that people should be allowed to sing which ever song they want, because who is to say 
what is right? For all he knows, the person standing next to him at the stadium could find Jacob’s 
favorite Brøndby songs to be the most geeky ones, but that would not make him less of a fan. In the 
same argument, Christian (2014:Appendix 1e) also defends the fans sitting on Langsiden stating 
that they are not necessarily any less of a fan than him just because they choose to sit over there. 
Lukas (2014:Appendix 1b) also expresses a form of tolerance towards the members of his own 
unofficial group. He states that it is not a one-strike policy, and that if you mess in the eyes of the 
group, you are not necessarily booted out immediately, as also discussed in chapter 1. Yet this 
tolerance does not seem to apply to all active fans. Lukas (2014:Appendix 1b) is not fond of when 
other fans take drugs during matches, or get too drunk for that matter.  
An underlying tension can be found surrounding the Encouragement Article (Alpha 24.7.2012) that 
Alpha has released on how they believe fans should behave (Nikolaj 2014:Appendix 1c; Jacob 2014 
Appendix 1d). Even though Alpha is the largest and probably most influential fan group within the 
Brøndby fan environment, who says that it is their right to dictate how a fan should behave? This 
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argues against the idea of tolerance to be found among the active fans, and as previously outlined in 
chapter one, the certain lack of immigrants, and Jakob’s (2014:Appendix 1d) attitude towards 
homosexuals within the community further disproves this.  
Finally, according to Andersen (2001:45), individuals that are trying to find themselves should 
engage themselves in physical activity in order to stimulate the feeling of sensory reality. Instead of 
simply observing the atmosphere through the television, experiencing it at Sydsiden first hand has a 
larger impact on the active fan. This is because he can discover how he reacts to the various 
situations he encounters, thereby getting a better understanding of himself and further developing 
his identity. Doing this in groups where others are striving for the same thing emphasizes the whole 
experience. This could be an adequate description of a football audience, where everyone is 
engaging in similar, multi-sensory experiences by singing and cheering together.  
Even though it cannot be argued that the sense of tolerance among the active Brøndby fans is 
overwhelming, this atmosphere still provides a forum for fans to let loose, blow off steam and act as 
they want (Christian 2014:Appendix 1e). The decisions each active fan makes concerning their 
supporting style further adds to their identity development. Yet this can be done in a community 
environment where the individual still feels a sense of belonging and community.  
Conclusion 
As said in our theoretical framework Bauman quotes Jock Young for saying: just as community 
collapses, identity is invented (Bauman 2001:15). Therefore, according to Bauman the active 
football fans are not part of a community, but being an active football fan shapes their identity. 
However, the impression we got from our interviews does not correlate with Bauman’s idea that 
communities do not exist. To a much larger degree, it correlates with Joern’s (2006) view, that 
football has the same aim for active fans as religion has for religious people - to create a 
community. Therefore, this chapter argues that the active fans do find a sense of belonging to a 
community by being an active fan, both overall in Sydsiden, but also within the smaller unofficial 
groups.  
According to our interviewees football is not just about what is going on at the field. It is about 
being a part of something, it is about the club and the values of the club and it is a great, inseparable 
part of their identity. By setting themselves in such opposition to FCK, these active Brøndby fans 
add to their own identity by defining what they are not. At the same time, they reinforce what they 
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are in relation to Brøndby’s meaning and values. Though there is a certain degree of intolerance, an 
active fan still has the opportunity to decide how it is they personally want to support Brøndby and 
what factors are important to them. When a fan engages personally in creating the atmosphere, 
through physically being there and reacting to the event, this both adds to the individuals 
development of identity and to the development of a sense of belonging to a community. Therefore, 
this chapter argues the fact that along with finding a sense of belonging, being an active Brøndby 
fan also allows them to develop and add on to their individual identity.  
Chapter 3 
The fact that the media in general portrays football fans in a negative way is not what is analysed in 
this project. Many researchers have already made this analysis, and therefore we will rely on their 
conclusions and take a point of departure from those. But based on the understanding of the active 
fan community in Brøndby obtained in the two previous chapters, this chapter wants to asses how 
the media’s negative portrayal of the active fans affect the individual fan and the community as a 
whole. 
There are two Danish analyses of the media’s portrayal of the active fans, the one made by Joern 
and Havelund in 2012, and the one made by Carstensen and Havelund in 2011. According to 
Carstensen and Havelund (2011:51) it is true that there have been problems with the fans in terms 
of violent behaviour, vandalism and a threatening behaviour toward surroundings, but they argue 
that these problems have been exaggerated by the media. This is supported by Joern and Havelund 
(2012:9-10), who further argue that the media, through their portrayal have constructed the 
phenomenon hooligan throughout the last four decades. According to Joern and Havelund (2012:9-
10), the media has portrayed hooliganism as a disease, and a disease is something that will spread, 
and effectively needs a cure. Thus the police, the politicians and the legislations system joined the 
fight against this disease, and this has led to restrictions and harsh punishment towards football fans 
(Joern and Havelund 2012:9-10). The picture below shows the massive presence of police doing the 
derby between FCK and Brøndby. 
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Picture 3.1: Brøndby fans escorted to Svanemøllen station after the derby match 21.9.2014 (Picture 
by Amalie Andersen) 
The exaggeration can be particularly demonstrated through two of our interviewees. Both Jacob 
(2014:Appendix 1d) and Christian (2014:Appendix 1e) make a point of mentioning that they are not 
involved in the vandalism and violence, which is portrayed by the media. Jacob (2014:Appendix 
1d) would not engage in any vandalism in the name of Brøndby as he feels it would damage 
Brøndby’s name and image - a scenario he is far from interested in. Christian (2014:Appendix 1e) 
also believes that these acts of vandalism have nothing to do with the actual football and therefore 
has no appeal to him. Yet they both claim that they are often met with stereotypes when they share 
their feelings towards Brøndby to others. Jacob (2014:Appendix 1d) even says that he, at times, 
purposefully avoids mentioning that he is a Brøndby fan, as he knows that people will jump to the 
conclusions presented by the media. Though Christian (2014:Appendix 1e) claims that he does not 
care what people think of him, it is clear that this negative image that has been created still has an 
impact on his life, even though it is nothing that he actively partakes in.  
One aspect that the media does not tend to cover is the fact that the dedicated fans devote a couple 
of hours every day to work volunteer for their club (Carstensen and Havelund 2011:51). This we 
	   53	  
were also told by our interviewees, as they all in some way spend time on Brøndby everyday, either 
on the internet or by actively going to meetings with the club or the police (Lukas 2014: appendix 
1.b; Jacob 2014: appendix 1.d; Christian 2014: appendix 1.e).  But as Mogensen writes in the 
Danish newspaper Politiken (14.6.2011): Nothing is easier than to write these young violent men off 
as maladjusted loser types. To take the brawlers in defence and to explain their honoured tribal 
rituals is more difficult. … Behind the media’s coverage of sirens and hooliganism there exists a 
life where young men seek the recognition from each other that they cannot find in the surrounding 
society controlled by female social workers and soft bosses. 
Also none of our interviewees claim football violence to be a problem, as long as it is only violence 
between people who all agreed on it (Nikolaj 2014; Lukas 2014; Jacob 2014; Christian 2014). 
Further Lukas (2014:Appendix 1b) claimed that if violence occurs between two civil parts in 
relation to a football match, and it is not both parts who agreed on it, then it does not have anything 
to do with hooligans. A Danish TV host and former hooligan Thomas Gravgaard also claims: There 
are not a lot of places in todays society where young men have the opportunity to follow their 
instincts and end up feeling like rebels. 
As long as it doesn’t interfere with innocent bystanders, I have no problem with it. There exists 
many other things in modern football which disgust me more than football violence. (Ekstra Bladet 
9.3.2014, own translation). 
As said in the introduction, the way the media has constructed the phenomenon hooligan has led to 
legislations by the politicians and strategies by the police trying to restrict the behaviour of the 
active football fans. In Denmark it has led to restrictions in 2008, were the controversial fan register 
was implemented (Espersen 30.4.2008). Further as Joern and Havelund (2012:4) state there has, 
after a match between Aab and FCK in 2012, where there again was trouble, been discussions of 
even further restrictions, such as moving the matches to the morning to avoid trouble. However, 
Joern and Havelund (2012:87-89) argue that as the legislation towards active football fans is a 
product of the media’s exaggeration it does not live up to the principle of proportionality, which 
both Danish and international legislation have to. The principle of proportionality states that the 
rights of the individual should only be violated if there is nothing else you can do, and only to a 
necessary point (Joern and Havelund 2012:87). Joern and Havelund (2012: 89-90) argues that what 
is needed instead of the restrictions is more focus on self-regulation among the football fans and 
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greater cooperation between the fans and the football club, who should also accept the violent fans 
as part of the club. 
 
Picture 3.2: V for Vestegnen - freedom for fans (Picture by Amalie Andersen 7.12.2014) 
As Joern and Havelund (2012:4) state, England has for a long time had experiences with restrictions 
trying to cure the English disease. The next section will discuss a consequence of these restrictions. 
All of the deadliest disasters in football concern spectators being crushed to death, due to a lack of 
security. There was the accident in 1964 between Peru and Argentina, the accident in Russia in 
1982 between Moscow Spartak and the Dutch team Haarlem, the accident in 1989 in England, 
elaborated on below, and the accident in Ghana in 2001 between Accra Hearts of Oak and Asante 
Kotoko (BBC 23.5.2014;The Observer 4.5.2008; BBC 29.7.2001). Both in 1964 and in 2001 the 
disaster started out by fans breaking the law by invading the pitch or tearing off seats, which led the 
police to use tear gas. Both times the deaths were caused by the panic after the action of the police 
and not by the initial acts. The two Danish researchers Jørn and Havelund (2012:9) argue that it was 
the restrictions created to prevent hooliganism that led to the death of 96 people at Hillsborough 
stadium in England the 15th of April 1989. The disaster is thus a great example of how treating the 
“symptoms” led to a far greater disaster than  football hooliganism itself. The great focus on 
preventing hooliganism removed the focus from general security. Joern and Havelund (2012:9) 
argues that despite this paradox the focus kept being on preventing hooliganism even after the 
disaster. They further argue that the restrictions and the hardness of the legislation towards football 
hooliganism is out of proportion with the extent of the actual problem (Joern and Havelund 2012:9). 
Thus the lack of focus on security in advantage to the focus on preventing hooliganism plus the 
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restrictions towards hooliganism have most likely been more deadly than hooliganism itself. The 
reason why it was possible to keep focusing at restrictions is due to Joern and Havelund (2012:9), 
as also stated in the introduction to this chapter, that the phenomenon of hooliganism has been 
constructed by the legislation system and the media the last 4 decades and they have to a great 
extent exaggerated the phenomenon. 
Our own experience from football matches in Superligaen in Denmark is that even though roman 
candles are illegal to bring to the stadiums they are still present. We experienced them during two 
out of the three matches we attended in relation to this project. It was during the derby between 
FCK and Brøndby and during the anniversary match between Brøndby and Silkeborg. Furthermore 
we experienced them in great number during the march before the derby match between FCK and 
Brøndby (Appendix 2a and 2c). Therefore our own experience is that the fact that roman candles 
are illegal at stadiums has not stopped the use of them. 
In the article from Brøndby Support by Søndergaard (11.2.2011) Havelund also argues that it will 
not make hooliganism disappear if the matches are moved to the morning, as the politicians 
discussed after the troubles at the match in 2012 between Aab and FCK. If the hooligans want to 
fight they will then just do it the night before, as he says, they know how to stay ready and prepared 
for 24 or even 36 hours if necessary. 
During each of our participant observation sessions, we have made a point of standing in the centre 
of the active fans. Even though this negative image presented by the media could lead some to 
believe it is an uncomfortable place to be, we never once felt unsafe or insecure. Yes, we did 
experience vandalism in terms of stadium chairs being light on fire (Appendix 2a), however never 
did we fear that those displays of vandalism would be turned on us. We also experienced an 
enormous display of roman candles, as seen on the picture below. 
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Picture 3.3: Sydsiden, Brøndby-Silkeborg in Brøndby Stadium 7.12.2014. (Picture by Sydsiden from 
youtube.com, 8.12.2014) 
This image makes it seem as though the whole of Sydsiden is on fire, and that being in the crowd 
would mean risking catching on fire. Yet we were standing in the middle of all this, and besides 
getting a bit of ash in our eyes, there was no feeling of alarm or danger - in fact we were standing 
next to a boy who could not have been more than 13 years old! This also goes to show the miss-
portrayal offered by the media. According to Nikolaj (2014:Appendix 1c), the stereotypes are all 
created by ignorant people.  
All of our interviewees agreed that they felt the media portrayed them in a negative way. But they 
had different opinions of how this portrayal affected themselves and the community. 
Lukas is scared that the restrictions, which as argued above, are mainly a result of the media, will 
ruin the culture around active fans (Lukas 2014:Appendix 1b). He spends a lot of his time trying to 
prevent the community from being ruined by its bad reputation. He attends meetings with the 
football club and with the police, even though he feels that it is only the other parts who get 
something out of it. However, he attends the meetings in order to show a will to cooperate and he 
hopes it will result in the politicians not creating further restrictions (Lukas 2014:Appendix 1b). 
Further more Lukas told us, that the reputation created by the media, might attract some people to 
the community of active fans, who only come to fight and do not share the fundamental values and 
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goals. But according to Lukas, they will get these people to behave well, and teach them what it 
means to be an active fan (Lukas 2014: Appendix 1b). As explained in chapter one the norms and 
values are very strong inside the community of active fans. Thus it is really important that active 
fans follow the norms and values and this makes a foundation for a great amount of self-regulation 
in the community, which is also what Lukas refers to, when he says they will make the new guys 
behave well. 
The other interviewees did not share this same fear that the community would change. According to 
Nikolaj (2014:Appendix 1c), they, the active fans, knew what the truth was, so the media could 
write whatever they wanted. However they did not feel like they were these bad boys that the media 
described and that they met with us in order to prove the prejudices wrong. Further they emphasised 
that they were also not poor or unemployed. They were just regular guys, who loved football, 
Brøndby and the community they felt around being an active fan in Brøndby and they were not 
going to let the prejudices change their feelings or relation to Brøndby. (Nikolaj 2014:Appendix 1c; 
Jacob 2014:Appendix 1d; Christian 2014:Appendix 1e). 
Conclusion 
We are using this chapter to look at this topic through the eyes of mr. and mrs. “Denmark”, the 
regular citizen, who only knows the community of active fans through the media. We conclude 
however that the media’s negative portrayal of the active fan does not affect them, the active fans, 
in this sense. It does not affect their identity, their feeling of community or sense of belonging. 
According to Lukas, if guys join the active fan community without sharing the values implied in it, 
only because they are attracted by the reputation created by the media, the other active fans will 
teach these guys the values of the active fan community and make them behave well. According to 
Bauman (2001) it is not possible to teach someone the values of a community, as the values should 
be shared naturally in order to speak of a community. Then according to Bauman it is not a 
community, if the active fans let in guys, who do not naturally share the values of the community. 
But this is not what we see to be the threat to the community, derived from its bad reputation. What 
seems to be the threat to the community derived from its bad image is the restrictions from the 
politicians and the police. These restrictions threaten the values and goals of the active fans and thus 
the active fans’ ability to maintain the activities incorporated in the community. This is not to say 
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that the actual problems should just be left alone, but we believe that the media exaggerates the 
problems. 
The negative portrayal does not seem to interfere with either the sense of belonging or the identity 
of the active fans. It does not pull them closer together or further apart. The active fans are not 
interested in this bad boy reputation they have - they are all about Brøndby! What brings the 
community together is what is described in the previous chapters. Therefore, this negative media 
image is simply there to satisfy readers and create an evil cycle in terms of restrictions and police 
action. As Christian (2014:Appendix 1e) claims, the media is their worst enemy. 
Conclusion 
The media’s, often negative, portrayal of active fans has led to a very one-sided understanding of 
the active fan community. Therefore, through combining theory and empirical data, this project 
aims to add complexity to the general understanding of what it means to be an active fan.  
Even though Bauman argues that community is dead, this project has concluded that a community 
among the active fans of Brøndby can still be found. This community has many shared norms, 
morals, values and common goals. One common goal, which also to a large extent constitutes the 
community, is to create an atmosphere to support Brøndby. With the negative media coverage, the 
amount of restrictions on active fans has increased. Another common goal, which bonds the active 
fans together, is to fight modern football and here under the restrictions made on the active fans. 
This community based on common goals and values among the active fans enable the individual 
active fan to find a sense of belonging.  
Within the greater community of Brøndby fans we found smaller communities in form of unofficial 
fan groups. These fan groups might differ by caring more about certain values than others or by 
having their own approach to how to best support Brøndby. These unofficial groups add another 
level of community and sense of belonging to those who wish to be a part of them. Through our 
empirical data, we have discovered that these unofficial groups present the individual with security 
and a more family-type community where the members know each other very well and would do 
anything for each other. The fact that there exist different levels and sizes of communities among 
the active fans of Brøndby, means there are different ways of being an active fan, thus making it a 
personal experience.  
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In today’s modern society, the individual creates his own identity. Therefore the decisions he 
makes, both to become an active fan and how he is an active fan influence his identity. The fact that 
the active fans of Brøndby hate FCK, presents the individual fan with something to put himself in 
opposition to, and thus help the individual to create his identity as an active Brøndby fan, who has 
some values that are different from the ones of the active FCK fans. Physically being at the stadium 
allows the individual to discover himself more than by just watching the match on a screen. When 
he is there in person, he discovers how he reacts to the various scenarios, which arise at Sydsiden. 
This atmosphere also provides him with a forum where he can let loose and be himself.  
Therefore, this project concludes that the active fan community presents the individual both with 
communal norms, morals, values and goals to which he feels he belongs. It also allows the 
individual to develop his identity by forcing him to react to given situations and make decisions. 
Even though the media’s negative portrayal has led to increased restrictions, our empirical data 
indicates that it does not fundamentally impact the individual fans or the active fan community. 
They may be frustrated by the stereotypes they are met with due to the media’s exaggeration, and 
scared that the restrictions will ruin what it means to be an active fan, yet it is not going to shake 
their desire to continue being an active fan. Nor was it going to take away from their love of 
Brøndby, which ultimately, is the most important thing to the active fans.  
We in no way claim to now understand every aspect of the active fan culture, but the findings of the 
research adds complexity to this phenomenon, which is often seen as one sided by the media - and 
give a voice to some that are often not heard by media. 
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